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+THE| PROBLEM /| g 5

~ , Q LL- '
R Introductio . to the Pxroblem

in recent years pub]tc conf1dence in the ajor American insti-

L

~'tut1ons has been erod1ng Resurg1ng po]1t1ca1 % Jal economic and

L]

. env1ronmenta1 factors have been 1nstrumenta1 in much of. the pub11c S

¢
att1tudé but the maJor 1nst1tu71og§w governmen , business and Tabor

* v

. d /[ Ten- years ago, 55 percentgof the Amer1 an public %xbressed con-
f@éence 1nuthe\nat1on S, buS1ness 1eaders T ay this f1gure stands at

!

N /
;o //20 percent ]”’Irv;gg S. Shap1ro, of the DuPont Company, said that: ‘

Leaders in aTmost every f1e1d--1nc1ud1ng business--have fallen o .
_into a habit of thinking of puablic opinion as something to be .
molded and manipulated for their own purposes. They -do not tell S
the truth: they tell a carefully varpished version of the truth-- . ¢
' des1gn§d to produce a predeterm1ned result. 2, ‘ R . -

Merrill J. Bateman‘ Dean of the Graduate Schoo] of Management’ o
A . =
and CoHege of Bus1nes&ét Brigham Young Un1ve‘rs1ty, "has prov1ded an

R ‘.

7 1ns1ght 1npo why he be11eves bosﬁness, government, and other fhsztu

t1ons are in trouble .
ﬁ‘“ . , - . /\’
The maJor cause of 1nj1at1on has not, been the 0il pr1ce increases
lévied on the world's economies-by. thé’Organ1zat1on of Petroleum
, , Exporting Countries (OPEC), nor the agricuitural shortages brought ..
B -+ . .about by changes in weathérhatterns. These factors mustwbe in-~ . “
- cluded 1n\ésy analysis of‘recent 1nf1at1on\ hut they are not the ‘ .
- major cdus -Government spend1ng is the cu]pr1t 3 .. . -

o

«
John W. H111, of Hi11"& Know]ton Corp0rat1on, suggests that a" ’ v

. i ..
o 1ack of know]edge about'ﬁus1ness 1s one-of the: maaor concerns " ‘ .
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Ear]y in my career in public relations, one of - the big problems was ' °

,-7. ) . that the people, according to the polls of the time, thought busi-
+ . ness profits,-after all charges, were 25 percent of sales. The *
.. . actual figure was close. to 5 percent. After 40'years of hard’ work
‘s ,by many dedicated organizations, people no_ 1onger think that profits
' are 25.percent. They think they are 28 percent .and the real
N f1gure 1s=§%111 around 5 percent,4 ) .

Lo In a Newsweek survey, 1 2925 individuals were po]]ed concern1ng
the1r trust 1n 1eaders of various organ1zat1ons Only seven percent of
-~ those surveyed expressed a great dea\ of trust 1n 1abor Teaders. 5 Th1s

™

. ) 1ow-4eve}fof trust in labor leaders. nay be a reason why the maJor1ty of

L]

\ . ' college students favored greater governmenta] restr1ct1ons on Tabor 6.
-Government and its 1nst1tut1ons are also in aaprecar1ous posit1on with-

régard to”the pub11c 1mage S \ . - e
fe In 1960, according to po]Tsters, 17 percent of Amer1cans be11eved N
‘ government to be run by a.few Pig interests looking qut for- them- !
P selves. :Since then, that percentage has more thah tr1p1ed Fifty- C ‘
> ‘thiree percent of the people be11eve Amer1can government is not run
- , in the public interest. 7 N ‘ -

‘

ga’ { - S1nce all maJor 1nst1tut1ons in our sec1ety have come”in for '

some cr1t1c1sm 1t seemed appropr1ate tbat a study be c0nducted to deter-
nfine if the pe0p1e wwth1n “the state‘ef Utah he]d the same beliefs as-

~ .

-

’ those surveyed oh & national Tevel. . T L

P4 = -

e t
. . .
. . ~ ® -
’ - . D ) X y s -
- 7 . f s " [N
. .
-

Statementof the Problem . ‘ .

)

. _ The durpose “of this research proJect was to determ1ne the per-

!’bt1ons and attitudes of various grouﬁs of 1nd1v1dua]s in Utah concern-
A% . ;
/ﬁng Amer1can bus1ﬁess, government labor, the’ free enterprise system and. R
- ' ¢« . ?,\ v R
‘other selected 1nst1tut1ons in our soc7ety The recent‘history gf the . , -

e United States has been'dotted with scandal 1n;goVErnﬁent, business and 3
A . S L ] .
Tabor., The Amer1can peop]e have ~to same degree lost conf1dence'sm -

) »
- . ‘

SO many of the 1nst1tut1ons wh1ch have been 1nstrﬂmenta1 in. mak1ng the

<

: ; rUh1ted States the best model of freedom 1n.the world today .The watergate ' _:—




I'.scandal, the Kotrean kickback situation, bribes on the part of some'large
corporations, deceptive advertising and marieting practices'Seem to pe'ﬁ
man1festat1ons of deep -seated prob]ems within our society. " h - v

“This research proJect was des1gned to déterm1ne the att1tudes
and percept1ons of four groups of Utah c1t1zens concerning var1ous '
topics. The four groups ‘included .in the study were (1) students 0
enrolled in UtaQ§h1gh schoo] d1str1but1ve edutation programs. (2) s f

students enro]]ed in 1ntroductor¥ account1ng courses in-post- secondary

A /

°§ 1nst1tut1ons in Utah (3) bus1ne§s personne] from se]ected bwslnesses in

o

Utah; and (4) representatives of the- pr1vate c1t1zen sector of soc1ety

* The var1ous groups were compared with one another on various
“ !

items-and also compared within their own groups on certain’ “demographic

A} h - ’

vartgples:,. 1 . ; . o ] o
{’\ R . g . ‘ .7 . “'\ -" ' :
O Hypotheses TERRES
i The foT1owing{0perat%ona1 hypotheses uere assumedkfor each of .
. : the four groups selected:, o T . > e
S, . .

. 3. There is no s1gn1f1cant d1fference at the .05 1eveﬂ of conf1—

1.~ There is.no significant‘difzepence at the".05 level ot .
' / conf1dence among any of the:sE%gcted demograph1c var1ab1es

.o . /—// e
: . on the 1mage compan1es proJect to soc1ety )

<

- 2.. There 1s no s1gn1f1cant d1fference at<the .05 level of

conf1dence/among any of the selected demographic var1ab1es -

ot . B - »*

cpncerning the value of profits in our free‘entg;grise
- - -~ - .. PO ’

System.

D - . .
H - .

o

3 dzﬂce among any of the se1ected demograph1c var1ab]es concern-

g the size and percesved effect1veness of the bus1ness

.,' ’ + "J‘ ,// R -
L. rgan1zat1on. ) . C e . ’

L]

™
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. .. 4. Tgﬁere is no s1gmf1cant d1fference at the 05 level of < _ .
T'u ‘3 ’ P %
v o conf1dence among any of the selected demographic vag;gables Ty
.concerning who is best ab]e to achieve thesgoals of a free
o ) : - 3
o o ~ market- econoﬁy £ ‘ " LS ¥ ¥
S 5. There is no s1gmf1caht d1fference at the .05 1eve1 of conf1- %o
c. 2 2 .
> dence” among any of-the se‘rected demiggraphm vargab]es/as to. 3‘
- b > the opportumt1es of being emp]oyed 1n the busﬁz sector. "5 R}
. [ ¥ N .t
=6 .There 1s no s1gmf1cant d1fference at the .05+Yevel of conf1- ¢
. . .
g
L, dence amoﬁg any of the se]ected demograph1 var1ab1es con- -
. ' ) cermng the perception that consumers hdve t0wérd the bus1—¢,° Y
’ . &
’ . ne§s commumty Lo < - ; R
oy 7 There 1s*~ao s1gn1f1cant d1fferenc ‘at the .05 ‘1eve1 of conﬂ- -
. i dencé among afy “of the se]ect demograpmc var1ab1es con“- :
‘ , . B 5
Cermng h‘pw they view bus ifiesSes' af“tempt to prowdg equa‘r o
. ‘ opportum‘ty for aly kers‘ “"‘, 5 < “i{’ » ,' B
< " 8. There ¥s o s1gmf'<camt d1fference at =‘the 13\5 ?‘evellf f cop - .
. PR 5 AR
T « dence -among -any’ of the%g]ec‘f%d demograpm‘g\vargah]es as ¥o.: - -
. - Y o & {'p': ‘g
. e the percep on they have* conce‘rmng LaE“Q{ ggions‘ contmbutw%s ¢
" “ _to Our dé.let‘y )"« \ {‘%2\ — -%L-_—-/ . %:: . .A ' §-:‘ %‘ &
i \ 4 “h \\ 2
D 9. Tr?e is no sﬁgmﬁoﬁnt ‘éiifference at the 05 1eve1 o.f.: cor};fﬁ ,1;“ )
S .- 1 oo
. : \ dence among any“af the s‘e"lected demographwag/amab]e §c %: by
- A 3 { s
. o . 2 P
cern;ng their att1tude‘,,towar‘g, thes soc1é§: regpon biligy o " &%
. J. . ‘;'.:‘ ; Jg\ ﬂ:. ’- '.: J . 3
T Business. . T 7 A %i\ é‘ %"* L% ‘E:@ 4
y T Lo f : , : S -g:? ){} H .,f . O
- : e g S -
e . ‘ , N S1gmﬁcanee of t'he” Study % § °3Tf oz ?
At present there seemgto be a mu1t1pl c1t§l o@&t}@des and P s «
i R L ..
percept1ohs concermng the mf‘luené’e that pusuiess, gove nment, 1abor, A

N < ’V .
. '. -~ R !7;; . & g;,. L T i K -
. AN T i ‘g B R v

.
1
) » oy ’; . ,)"‘ ’3“ ;:i'l. . ? .- . . ¢ \4 .
% ¥ : e e . L EE A
SR LT s Ry < &~
- - X‘ - , Ns,
w 1 2:' » - v I .7
s £ . -~ * .
- b . B - > :
3‘ _1 Bis- L T3 =y < . e : .
“ b R 2\ ¥, ¢

AT AR IR

LY

| ST
R t



-~ " " f : °' . . -'
’ ol : 5 ) e ’\ T M x*
. ' N . . . {'\\‘ .,

,D\A“ .

. v

¢ and other 1nst1tut1ons have “in 1nf1uenc1ng the qua11ty of 11fe in the . *
Un?ted St%tes Peop]e s* percept1ons of "the effecﬂ?'eness of these

o 1nst1tut1ons have been,ser1ous1y cha]]enged 1n recent years \\Tf 1ndeed
e A

N o a pessim1§t1c attitude preva1Ts among the var1ous groups surveyed there .

e s a need for change if conf1dence is to be restored Jn the - concegt of

Lfree enterpr1se and the‘1nst1tut1ons around wh1ch it is centered
. . Nt
oo o The results of th1s research cou]d‘help Br1gham Young Un1ver-

) s1ty, the Graduate School of Management and the College of Business, the

.« | Department of«Bus1ness Educat1on and Delta P1 Epsilon build changes into

\-

curr1cu1um, 1nst1tute spec1a1 programs to emphas1ze more: fann11ar1ty

w1th our econom1c system, and to provide rea11st1c data for the var1ous

IS

. . institutions stud1ed o) they may recogn1ze the dilemma and face\the

- reai;;ies of a need for change The poss1b111t1es for so]v1ng theSe

w

prob]ems are unlimited 1f enough pr1or1ty can be assigned to the need

> . ~
Mg N )
2z 4 .

B4 ! *?, If, as some prev1ous research has 1nd1cated there are perce1ved
fa111ngs 1n var1ous 1hst1tut1ons 1n&Amer1ca then Br1gham Young Un1ver-’
y . .

~sity with 1ts unique c1rcumstanee_,cou1d be one of the first to beg1n to

make s1gn1f1cant changes in the educat1onaJ prodess and obJect1ves

';;ﬁ\; Invaluable aid and ass1stance could be. provided to other 1nst1tut1ons of
- American 1life to help them respond adéquate]y to. the needs, of the future.
. *?1~ | In add1t1on, the. teacher educat1on program in Bus1ness Educat1on

- - at Brsigham Young Un1vers1ty could use the results of the research in
R ssist1ng high schoo] teachers throughodt the state in determ1n1ng whlch

- ~

concepts need more emphas1s in the public’ schoo]s If in- fact the

problem is one of educat1on, business and d1str1but1ve education proa ,
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other 1nst1tut1ons can aggress1veTy prov1de the leadership needed to

‘ —_
2

}mproye the econom1c educat1on of the citizenry. _ .

. The 121 1tems 1n *the quest1onna1re/op1n1onna1re include many

-

1teﬁ§‘nﬁ1§z examlne the att1tudes of the respondent W1th regard fo the

“»

.. sotiety in\which they 11@2 The 1nstrument also ref]ects some. of the

bas1c econom1c know]edge that is pertinent to an 1nformed c1then

| U formed or m1s1nformed peop]e has got to be a concern to all who have

work so hard to preserve ;he Amer1can way of 11fe.
- hd z&~

Delimitations of the tudy

Th1s data was gathered during September, 1976 to Apr11 1977.
The survey cons1sted of four randomly se]ected groups as follows:
(1) students enrolled 1n high ’school d1str1but1ve educat1on programs, .

“(2) stddents enrolied in 1ntroductory~account]ng courses in post-secon-

et

‘,aagny institutions in Utgh; (3) business personnel from selected busi-

. -nesses im Utahy and (4) representatives of the private citizen sectoy of‘
\society. - .'L S _ - '

» . : - -
- . - -

L1m1tat1on§; C

The following were recogn1zed as_limitations of the study,

-

however, the assumpt1on was made that these l;ﬁ1tat1ons wou]d not affect

the validity and re11ab111ty of the study

.- > CIRY
.

Perceptions are d1ff1cu1t to verify and therefore The re-

4

Sponses g1ven by. persons 1nvo]ved in' the study will be

'aceepted without an. attempt to questlon,the c1rcumstances
. £

of the respondent. oL, Te R
' r-3 LT - ~

JSpecific social, po]1t1ca1 *and economTc events occurr1ng -

-

J. -

» during the period of samp11ng, N




e The ektent to which the jnstrugtions for filling out the -

5\4‘>

quest1onna1re/op1n1onna1re were fo]]owed correct]y by “the -

¢ ’ } R . . ' - - L ) )
participants. . ’ -

-
~

4 Ind1v1dua1s often fa11 to comp]ete the data on quest1onna1re/ g

S ‘- _opinignnaires, _No reason is known to suspect that the <

.,

fa11ure to comp]ete the instrument make the responses of 5
gg 1

these 1nd1v1dua1s 1ess valid thdn those of the persons who ﬂx

comp]eted all; of- the quest1onna1re/op1n1onna1re *

5. The statistical inferences were made to, hypothet1ca1 popula-

. . i 2
tions similar to the un1verse from wh1ch‘the.samp1es were \7
drawn. .
' , Definition of Terms . ’
£ ) The following terms’ are defined to help the reader while reviey:

fng“thfs,study:‘ L : S - .
ot Attitude. A‘menta] pos1tﬁon w1th regard to a fact or state. -+

Bus1ness Personnelt Ind1v1dua1s emp]oyed in d1str1but1on occu-¥

pations, »App11ed to any person from entry 1eve1 emp]oyees fo managers

\,“ ~

or owners of the businesses. \ . ) . 3

- o

Distributive education. The high school program of instruction’_ .

.

‘which is designed to prepare students for.jnitfal entryilevel jobs in
. . C ’ o ! * .
* manketing} inc]uding retaiﬂing, wholesaling, and service’ occupations.

ercept1on An insight, awareness of an environment, or intui-

t1on der1ved through the phys1ca1 and mentaT sénses. -

% ‘ Private c1t1zen Individuals from the private sector of the -

CEen o

econorﬁy, 1hc1ud1f parents, housew1ves,.and others own1ng or rent1ng

homes or apartments 1n the commun1t1es covered in the survey . .
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N Organization of the Study T R
' < ’ ‘Thé‘remainder'of this 3tudy is organized'as follows:. (1) Chapter - =~ s
- S \iI presents a review of ‘the related 1iterature and'research'~(2)'Ghﬁpter‘
- ' III presents the research methods and prOcedures which were followed in

- the study, (3) Chapte? IV conta1ns the f1nd1ngs of the study, and (4) '!«

Chapter V presents the summary, conc]us1ons, and recommendat1ons of the
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\ - The purpdse of th1s chapter was § to summarlze 11terature directly

re%ated to th1s study This chapter -has been organ:zed 1nto the follow-#

1ng sept10ps (1)\Introduct1oni (2) Im@ge/of-Bustness, (_)élmage of |
Labory (4) Image of/ dvernment' (5) Gov rnment.vs Bus iness; (6). Social ,. -
Responsibility;’ (7)aConsumer1sm, 82/6/if1ts, and (9) Solutions fgr .
I:prov1ng the Image d; Business. | ' :
id 1960's, - favor@ble pub11c opifion towards the ‘;

nat1on.s major *in t1tut1ons has been dec11n1ng Bus1ness, 1abor, and ’

A maJor1t of the public today could not say it fe]t "a ,
. great deal of ocqnfiderice" in the leaders of a‘single insti- . o e

- Lution. Yet seven years ago, in 1966, majorities of.the o LT Q
peop]e expressed strong confidence in’ the men runn1ng half" .. . .
of the same 1nst1tut1ons 8. _ . . toe
. " - ' ‘ : . <
M. A.. Wr1ght, comment1ng on the general 1oss of confﬁdence 1n ‘ ..

«
the natlon a 1nst1tut1ons, singles out bus1ness 1n-part1cu1ar‘

L% o f. . ' .
Ten'years ago, 55 percent of the American pub11c expressed ' R
confidence in the nation's bus1ness 1eaders Toddy this fig- . N

ure stands at 20 percent

»E . -:;:/




. Image. of Bus Tndss

1
.

Major survey-organizations also show that;businesswhas a,pdor :

image: . L - IR o
N A po]] 1ast December; (1975) by: Op1n1on Research Corporat1on
indicated that *large compames‘l rank "below most other.majer
dnstitutions in our society in terms of public trust and con=
fidence."10 . .
. 4 . R

*In two separate,polts“conducted by the Ga]]up organization,*
* . .l' q-.-\‘ ' ' ¢ ) ’ '.‘
business Ieaders seceived poor ratings 0f the university students

quest1oned only 20 percent rated business execut1ves as hav1ng high
11

°

eth1caT standards In a second survey, “which 1nvofhed pexsons 18 years

. and o]der, only 6 percent had a great deal of trust 1n heads§%% corpoyra-

1 ) ': \ "@.
tions. 2 : N N . - -
~ . e o A & .

o s In a f676 nat1onw1de U S. ‘News and World Rgpo t survey, the
\

’
N

pub11c expressed v1ews on buswness eth1cs and- 1nf1at1on _.Eighty percent
¢ o . .

Y. of .the. respondents sa1d that "overseas payoffs -and po]1t1ca1 handouts
K’F are w1despread " Seventy two percent,b]amed u.s. o11\con nies ¥or the.

h1gh pr1ce of gasol1ne, and 69 percent believed that "011 eompanfes
u]3 T & \. ‘.” *

v - &
¥

Thomas A Nurphy, Chairman ef General Motors Corporat1on was -

‘asooperate too- much w1th each other

quoteq as saying: >3~ W .
. A recent: poll indicates that four out of ten adult Americans
believe that big corporations are abdve the law and can’get away_
with just about a ything. More than half believe'that, big corpo= -
rations got to be big by manipulating the market in semé unfair

" way, and this majorTty thinks big corporat1ons $hould he regulated
more.tightly. p _

" Then there is, the matter of our crpd1b111ty. we are'31mp1y
not being believed.; Cred1b11ity requ1res that we in business

- sheuld not ignore or excuse demonstrated: ‘instances of quest1on-
ab]e—pract1ces such as m1s1ead1ng warrant1es 14 R

K
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W. M. Blumenthal, former chief executive of the Bendix Corporat1on4. (

and recent appo1ntee to Prestdent ‘Carter's Cabinet; said. . . s

, The-pub11c 0p1n1on polls cantinue to show that the proportion
of the public which takes a critical or hostiTe view of business
. is growing--and this has-caused, and shouild cause, alarm within
. [the] business community. s -

Another bus1ness executtve, Irv1ng Shapiro,, V1ce Pres1dent>of
the DuPont Company, expressed a similar concern

There is today a mood of cyn1c1smi and distrust of bus1ness, and
especially big business. I believe the mood is socially as well as - . _
economically destructive. If continued, its net effect will _be . .
to drive business and society so far apart that we will no lohger
be able go cooperate in addressang crucial Quest1ons about the
future.’! ,r .

That th1s diew is w1despread among business 1eaders is 1nd1cated
by a survey of chief execut1ve off1cers throughout the Un1ted States:

‘< The overwhe1m1ngvconcern 'of the chief executives surveyed is the _ - .
growing distrust of Bus1ness on the part of the general public. One:+
hundred and seven of the 185 €EO's [Chief Execut1ve*0ff1cers] c1ted
th1s as a key prob]em 17 < \ T

\ .

Un]ess someth1ng 1s=done to change this d1strust, the’ pub11c ' S

confidence in buS1ness for the next few years may not improve. ﬁa

v -
s 0

. Ten years ago, 55 percent of the adult popu]at1on had a great - TN

dea] of confidence ‘in major compan1es--now only 16 percent~fee1 that

19 i ; :'\.\ ) - . 5 )

way. o : : -
. HoweVer, some people 6elieVe that_all businesses are.not as Bad - -

as opinion, po]]s seen to 1nd1cate Frederjck A. Collins, President of

L4

the Sperry and Hutchinson Company, said: , s : .

Let us not forget that 495 of thé Fortune 560 companies did h .

not bribe foreign Countries, that thousands of companies did ;

not make i1legal political contr1hut1ons, arid that thousands of

compan1es did not attempt to interfere in the internal affairs" .

of CRgle. That's-kind of 1ike bringing you the news éhat thou- : C

> sands of p]anes Tanded safely yesterday However“ that news is

worth recggn1z1ng eyery once in awhile. 20- .
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e bus1ness in: the areas of emp]oyment

-s'\-.\. ‘g\" d_l S t

o . a . , , ] ] .. R .
. oA : , > . |

% et * . \ S .‘ ;Q‘ ‘n. ‘.
G ‘o R . QL@ 012 -““ ) < J
- ﬁ\" *A ?ew ch1ef execut1ves interviewed by the Conﬁerence Board |,

shared s1m1§ar v1ews, They sa1d that “on]y a sma]] percent ge of busi-

. nesses &re wrongdoers, but these, in the words of one executilve, "' tar

a]] bus1ness' 21 0ther individuals recogn1ze va]uab1e contr1but1ons of

-

ohar1ty, and educat1on 23

Y ~ News poT]s in 1977 are suggestang that»peqhags Some change is

beg1nn1ng to ‘take p]ace, if not the com1ng years may present\a dilemma

t .
-y N (o

for the. Amer1can enterpr1se system. -

Public confidence in .American -business appea¥s:to be on a

‘,steady course upward among the nation's" consumers . . As
one examp]e, the 11,707 household heads polled in th1s survey
put the primary, b]ame for price rises during the pastafive years

. on Government and 1abor unions much more thamn on bu inees and
1ndustry . .. .

' The Amer1can free enterpr1se system has a]ways had honesty and
integrity as .philosophical underpinnings. Should this system become
subject to w1despread dishonesty, the United St tes will have a:
difficult time surviving thescoming years. . . .

L)

who then is respons1b1e for the current poor image Of bus1ness?

“Thomas A. Mdrphy, Cha1rman of the Gengral Motors Corporat1on commenfs
L ‘Q R -t '
s No one be]1eves that bu51nes§ is blameless in. every respect ‘For
us to try to make it seem blamkless suggests that' we cam no ]onger
éggu1sh between what is right and fair and honest and what is

not. .
' AR : T Y.
S And: ‘“ ' e
o A1l the fault for an alienated pub11c does not. 11e e]sewhere '
much of it-lies in the business community itself, and\perhaps in
our own organizations. Rather.than attempt more public educat1on,
business. should strive ‘for greater product quality and 1mproved
service, and at least equal c&ve and attention to the individual. . e
— " customer. Let us aggit when-we~are wrong--ang correct our mistakes,

promptly and fully. /

¢

‘"

v’ - -
A major corporation executive said that. mfstrust is a communications o

problem--business. 1sInot present1ng 1ts stbry in terms that the pub]1c

can undenstand 21 - . ) ((/ H\
. . N e "\

-
.




N T e s
o «  \Other bus1nessmen feel that some bus1nesses are de]1berate1y

. ‘\ :
v try1ng t deceive the pub11c As one businessman sa1d\

. they tell a carefully varnished gers1on of'the truth—-designed to
produc a predeterm1ned result.? - ] . .

29

,St1]1 othe S think - that\the recent recession is the cause.
) . ‘E\‘ . ,\‘ ‘. ,7 N
- Image of'LaBor -
' . ' Bus1 ess reacts to its cr1t1cs in severa1 ways. Labor, they«

say, is;partly respons1b]e. One factory mana@br put it this way——"Labor

.
-

unions are prfcing our country completely out of.reach of the average |

individual."30 | _ o - : “,, St

J When asged which of the major 1nst1tut1ons 1s mostly to b1ame h
e " for 1nf1at1on, 65 percent of thé 5,448 respondents to ths.pat1onw1de

! U. S. News ‘and World Report survey 9_9med'1abor 3 q L

- " Another News. magaz1ne, Newsweek, surveyed 7 525‘2ndtv1dua4s con-

\-

cern1ng the1r trust in leaders of maJor‘brgan1zat1ons. Only 7 pertent
32 '

. expressed a gréat deal, of trust in ]abor 1eaders

)

This 1ow level of trust may be a-reason why a maJor1ty of co]—
. ]ege students favored- greater governmenta1 restr1ct1ons on labor. 33

hl
N s

Ly
s AN aders in almost: every field- 1nc1UQJng busine$s--have fa11en -
> . - intp § habit-of thinking of public opinion as something to be molded
PR and m nipulated for their gwn purpo§es They, do not,tell the truth;

However, the public' s‘1mage of organ1zed labor is unclear. Research has ,

revealed very little concerning théagenera] att1tude towards labor. = .
e ~ i _ -Lmage of Government © 1 . PR
. ) Nhen asked to rate _various organtzat1ons on their honesty,
, - dependab1]1ty, and 1ntegr1ty, only 12 percent of the Amer1can peop]e
e
' gave the White House a high rat1ng The Senate recewed 9 percent the
Vs “ House of Representat1ves ‘received 7 percent, and po]1t1c1ans 1n,genera1
L3 ‘ -— . i ‘- . -, P
: rece1ved on1y J percent 34 v . R . e
Q ‘ _.‘_ e 5 L21 o »5& i
- - — 3 N, \ . —




— . better: / AL .
. In 1960 _according to po]]sters, 17 percent of Americans ,
N bel teved government to be "run by a few big interests. Tooking
~ . out fof themse]ves * Since then, that. percentage has more than
3 tripled. Fifty- ‘three percent of the peaple believe American =~ ..
L government is not run in ‘the. pub11c interest. 35 f .
J— " This m1strusf‘1s a]so ref]ected 13 the pub11c s v1ew of po]1t1ca1
‘ .
v, cand1dates 0n1y 18 percent of thé;American pepp]e say. that candidates
: N
", .today are better than 10 yeans ago Twenty seven percent \say they are
N worse. 38 o - C T k : '
- = In the eyes of the public, governmentdseens to have as difficult’
N " a time-getting th1ngs ‘denie as they have 1n attract1n§)good candidates
/ ~No portion of the gavernment at any Tevei 1s able to muster a high =
degree of conf1denee in fheig "“b111ty to get things done ‘Local
A ; - government received the h1ghesterat1ng 1n th1s category and it was only
T y}ﬂ{ N percent 3 T S \( .',- . \" . ' )
% ’ O ) oo 7 &
' C N This fee11ng is 111ustrated in. a study of Amer1can op1n1on for
U. S. News and World Réport Ind1v1dua1s were asked
ST What would happen to-costs i government ran the ra11roads,
afrlines and buses? Most household heads (73%) say. the costs
S wou]d go- up--nearly one- th1rd put, the increase at’ 25% or more.
EScalat1ng costs 1eaq tq rnf]at1on--another area where tfust in”
I;gpvernment is weak. Sixty- -nine perceﬁt of the peop]e b}ame government
deficit spending for rising 1nf1at1qn 39y‘if b : ' S °w
} - S Merr111 d Bateman, Dean of the Graduate. 'School of Management/
A
g\ Co]]ege of Bus1ness at Br1gham Y0ung Un1versﬁty, a]so;concurs* He says‘
o, IR
_ - The maJor cause gf 1nf1at1on ha's -riot been the- i] price 4
- .~ 1increases levied on fhe wotrld's économies by. the ganizat1ona :
. of Petroleum Exporting Coufitries” (OPEC), nor t gr1cu1tura+J .
o . shortages brought about “by changes 1n’weather pakterns, (These
- et . factors must be included in any ana]ys1s of recent inflation,
B ‘ but they are not the maJor causes GOVernment Spend1ng is~ the ?
N S R qupr1t 40. i f;\ﬁ K - !
.J e \) | . P e ‘ - % & . ' ' b} ‘:i ‘- ., - . ) |- 20
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Conf1dence in government seems to have grown worse instead of
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“-being uéurped by governmental.

t

. grow1ng umber of regulato/y agenc1es have triggered 1ncreas1ng cn1t1c1sm .
from th

American prosperity:" .

oW 'Freetdnterpr1se has all but faf?qn to the wayside. due to" ;

/  -porting 73 percent oﬁﬁthe nat1on,

f—‘f*“*for 3

Fer

L 5. x .
‘\‘ < . %

Government,, it 'seems, ‘has fared about as well as business An {

orasenting an image to the_'uhﬁic Both its spending programs and 1ts o )

< . . '
pr1vate*and pnb11c sectors. , ) . e ,

L] N -

= ’ ’ -
/Qvernment vs. Business - \\/ v g Y.

One of tie. hasic 11bert1es for which the Amer1can colonies : *
 fought was the freedom to develop without onerous governmenta1 ‘restraints

".'. . Private enterpr1se, sa1d Thomas Jefferson, is the foundat1on of N

41 . e Co ‘,

- ' 2 Lo .
) ., . * ~d «

But—according to todayas businessmen, private enterprise is L W
' , L ) . . ’ .
jiegu]atfon- T < JEAN

~
' N '

Governmen controls and labor demands,':said the gegeral manager -~ - . i
" of a retail food store.42 . s - L.
- [ ,%‘ - .. “
Government 1s chok1ng me to death with .taxes and sales taxes _ L
and more!' cogplained one: yholesalere43 - .ol
j . & (ﬁ‘ \°‘~‘ '4' R .
_'Get government, out of business and let our free enterprise .  ,° .
system work, or we will: soon .have 25~ Eercent of thefpeop]e sup- ‘
dded the-head of a service
business. N “~ s _ 1
T -
s In a ‘three-block seEt1on ofrthe Miami Beach shopping dms¢r1ct vy -
~seyen stores are going out of business or a]ready have®closed. .
- Exp]a1ns the owner+of a dress shop-ig the neighborhood, }w#th .
. Wwages and Eaxes S0 h1gh the small-business person doesnitfgave K
a chance ) - . ) .

—

R . ' A ! ’
Bus1nessmen feel that government regu]atnon not oﬁﬂy reduces . ,‘(f

the1r profits but 1ntnoduces 1nefft;1enc1es that the consumer has to pay ‘
46 B * .. SR R . /

’ -5

" A
=it e the'consumer who % . N

As one businessman puts it: .-

ad Y

pays for excess1ve regu1a¢1on; 1n h1gh pr1ces, h1gher taxes ghd N

473 A l- % é

" reduced choice in the marketp]ace.-

! N . .
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- ment regu]at1on
‘pr1ce by at 1east 300 peﬁéent ‘but the’ pr1ce of gasoline has, rema1ned

P oy

5

A
4

. ‘ . r .. )
-Pau] Harvey -also -expressed his d#sappointment in improper govern

“For the past 40 years most orodocts have increased in

v

R I , . . -~
.

under a do]]ar

-

~®

.- Yet the United States Congress which shotld® be reward1ng .
" the petroleum 1ndustry for the innovative practices that have, -
.contributed less to inflation than any. other commod1ty-—1nstead

‘has been punishing the industry with restraints, tax d1sallowance
and/threats of" dismemberment.

4 And so at the time when" Congress shou]d have been doing every-

~ th1ng\poss1b1e‘to expand -0i1 industry exploration afd. development
it has 1nstead passed., 1eg1s1at1on which tends to d1scnurage both 48

-

o3

‘Another bus1nessman warns consumers that: . )

-

AW -:

Every &aw _and ragulation infringing on the free market, how-
ever well:. 1nteﬁt10ned4 represent® one 1ess opt1on in our store

" . oof persona] freedoms.49 j

e A recent corporate annual report commented
' overnment regu]at1on sométimes defeats

.. 'Tteis ev1dent tha
. it's “own purpose and often requires- unproduct1ve investment with-

out correspondJng benefit to the pub11c
. .
" Many businessmeh’ feel that if the trend of government 1ntervent1on

continues, our’ capitalistic soc1ety‘w111 1nev1tab1y,be nep]aced by‘a

centrally-planned economy.S] oL %ég ) ) "

In part1cu1ar, regu]atory agenc1es _have’ beenfaccused of dinter-

Pa's
2

vening in corporate affa1rs and hamper1ng production, A Conference -

\ , .
: Board-survey recent]y revea1edx/ T o 1 - *

t a Quarter of the chief- executives surveyed make special
:wnent1on of what they view as ever-increasing government regu1at1on
of their 1ndustr1essand their companiés. Using expressions‘ranging’
from l'overregu]at1on" to "cancerlike" and "octopus," they complain
about excessive government regulation in ‘areas such as pollution
abatement, safety and health, equal emp]oyment r1ghts financial
repqrt\ng and consumer protect1on 2 ;. .

LY

T In a similar Conference Board poll, business managers comp1a1ned I

' about Nat1ona1 ‘Labor Re]at1ons Board (NLRB), Secur1ty and Exchange - -
T .

) 1024 ”~
,!

He comments _ i . .
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Comiission (SEC), and Occupational Safety and Health Admipistration
53, = \ s

ST

(0SHA) regu1at1ons
. Hugh Tutt1e, a-farmer from Dover, New Hampsh1re, says, \1f aln ' .

[ 4

"o N | these safety regu1at10ns are put 1nto effect family-type operat\bn; ‘ e
o' N ‘4
Tike ‘mine cannot surv1ve, because they cannot afford the new equ1ment .

" 54

" We! 11%pe all safety and no operat1on. And there'are other comments ) .

. , O ,
- Tike "I have an undying hatred for bureaucracy. I havp to f111 out '

“ records for three Government agehcies, and I don' 't th1nk they read .90
- percent of_it. w55 7 o ATy

’
,,n o v

A classic examp]éhof counterproduct1ve§regu1at1oh is #1lus rated \
A g K "

'by Armco Steel Corporat1on ' ' L
% S
A Comp]a1n1ng that it js getting progres51ve1y harder for bus1ness o N
. t0 do'ﬁts job in the face of increasing government interference, * . _ . e
‘Armco Steel Corp. cites exampTes of how some edicts out of Wash1ngton
+fly in the face of common sense - -

For examp1e, to clean up a piece of maJor equ1pment which govern- | 7

ment inspectors. said was emitting-visible iron oxide dust, Armco N
installed special scrubbing equipment. “The scrubber captured 21.2

¢ pounds of dust hourly. The 1975 annual report tells what happened:

- . .

*~ Producing that power at the e1ectr1c ptility's plant Spews out 23 \\Ti\‘
> pounds an.hour of sulfur and nitrogen ocides and other gaseous pol- i
- " lution. So, even though the power p]ant is meeting government regy-

: . Tations. op., visible emissions, the a%r 1s actua]]y 1.8 pounds d1rt1er,
- . eyeryfhour, because we cleahed up. .

oo ‘ 'But the scrubber s run by a 1, 020 housepower electric mnﬁbr . 'I
|
|

/

One survey seems to support the feelings of the bus1nessmen

The U. S News and WOr1d Report survey of Amer1can opinion found that
3
"' , :  Regarding bureaucrat1c contro]s, 66 percent said the more Govern-
- ' ment Pegulation there is, the less efficiently companies can operate,
They agriéed averwhelmingly, by 72 percent, that competition is
' : ] better than government regulation to make sure the pubJic- gets what
me—— - it pays fopr. - -

.Specifically, effects of the‘regulatory agencies can be seen in

?7

recent proposals to break up the-major oi]-conbanies and to bring anti-



trust suits against some major companies like Internationa]nausiness
Machines -8 ok

.
- .. <

. . ' L

o 3" ‘ -~ ' te

f . But Government alone cannot be b]amed for .these act1ons. Govern
s X

, ment is-an out]et of the pub11c. ¢Thomas A. Murphy,- chairman of Genera]
. Motors, exp1a1ned this when he sa1d that

.
¢

The hard fact is that a great, deal of goggrnment regulat1on 1s

, @ reaction to the fdbd of the large segment* ofepublic that Ty dis-
% appointed, dissafisfied and disenchanged withdt

ﬁﬁgeveryday perfor-
mances of Amer1can Bus1ness, eSpec1a11y b1g bus1ness.

Bus1ness ha; fa11ed to conv1nce the pub11cQat 1§§ge of the vir-

) tues-of Cap1ta11sm.6_ *However, pub11c re]at1on .

s\\lone cannot change
_ public’ sentlment. B iness must take 'some strong orrective.measures “to

'_;educe"government.negu]at1on. One execut1ve say§ that bus1ness peop]e

R P
Eg
-~
»

Too often we rail against government regy]at1on that is; except

. .regulation to protect us agajnst foreign competitio We_ oppose -
government handouts--except those used to bail out art1cular ‘compa-
nies or particular industries. Me dre dead set aga1nst contro]s ont
pr1ces-—but wage contro]s m1ght be worth a look. 6 )

-

A recent editorial reVea]ed a S1m11ar story “The’ art1c1e sa1d ‘

that some busﬂnessmen wou]d oppose’a law proh1b1t1ng br1bery of fore1gn

officials because it wou1d“”severe]y_damage the1r~ab1t1ty to conpete i
||62 ; } ) ‘ )
swith fore1gn f1rms.

{
—
-

. T
Yo \ e e . s s

1 - v

[] oo~ Y

| Recent oé1n1op po]]s reveéﬂ the pub11c S reactton toigpconufz—- - @

1 A ]
‘s1stenc1es of bus1ness by show1ng that a maJority of

1c/ns be];eve
_that governmgnt shou]d put str1cter controls on b S1ness 63 One survey

1ndfcates that 56 percent of the adult Amer1can populat1on favors greater
¥

government intervent1on. S1xty two percent fe]t that government should

pTaCe str1cter cqntro]s Qn bus1ness.64 One survey 1nd1cated a possib]e
reasop.for the tendency ‘toward greater'government Jntervention. ]t said
. . ( X - . . ‘C :v.i .

are,not consrstent 1n what they say AN .
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19 N
that: "four out of tenladult Amerjcans believe thatlbig corporations

are above‘tne law and can get away with'just°abont anythinbz"ﬁi

1

177 Truly, government is involving itself more in business today

than at any other-time in h1story But whether Wness or government

‘ 1s comp]et 5‘respons1b1e for the barrage of current regu]at1on is
g - \\__ . Rl T
%6 TN - .

1mposs1b1e tg‘aﬁtenm1n :

T3
?

Soc al Respons1b111ty

RespOns1b111ty for social problems is a nat1onw1de ‘controversy.

N
Traditiondlly, social respons1b111ty has been more a function of govern-
\/A
5

ment than a functlon of the private, sector. But that respons1b111ty,

A3

,.».,.w

' due to techno]ogwcal advances and changes in pub11c attitudes, has, been-

-

gradua]]y sh1ft1ng towards the bus1nesc commun1ty Bus1nessmen react to Y

~this ney/respuns1b111ty in several ways " One says:. _. C .

X e .
The-respons1b111ty to lead and to marshal needed resources nests

v w1th the gq ernment, It is not in soc1etx s -interest for business-

men, "howeve char1tab1e’the1r intentions, to sally forth 13:0 the -
communtiy to take on duties the. pub11c\has assigned to govérnment
officials. "And it is certainly not in the interest of business to
.do -so. The prlme responsibility of business is the ordinary pro-

- cess of commerge——the business of mak1ng and shopping and se111ng—-
-~ and repairing.

. Other bus1nessmen think that bus1ness shou]d play a part’ in

.

solving social pyob]emsf-but not to the exclusion of their pr1mary _
* ! L ". s - ';\;\‘?‘
functions. 58 - ‘ - Rt . . -

Some feel that the public is not.giving them a consistent set.of ?_:

demands : v 'g'

We are expected to treate more jobs, but to do this we must

rémain competitive in world markets, and that calls for more pro-'
ductivity, investment, and technology. ' At.the same time we are

- ‘asked (often by the same people) to slow. down techmplogy, put-more h
4:imoney into po]]ut1on control, and increase our comm tments to edu-
. . cation and urban. 1mprovement 67 . L Ay e
H N ‘ ;L'
o . - 27’ , ' - ‘ ] o
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\ to focus poWbr on obJect1vesrthat are sometimes less economtca]]y attrac-

.

i 20¢ e . - v

' Nhether the bus1nessman feels that he has a respons1b11}tz\as .
re]at1ve]y un1mportant The important thing is--the public feels that

. business shou]d have a soc{al responsibj]ity. A Ga]]up poﬁl of coltege
. \ .
students discovered that 87 percent of them agreed 'with the propos1t1on L e .

-

that "busmess is too, much concerned i?’%h prof1ts and not enoug vn@ (\’
pub11c respons1b111ty W70 ' ‘ -, ’
7

The pub11c ‘feels that business is not d01ng an adequate Job in .

1

LY

- dea41ng-w1th shortages conservnﬂlpatu?a] resources, and contro]11ﬁg

7

poliut1on ""Business br1ngs po]]utlon, big bus1ness br1ng big po]1u-

w72

“tion, is a common att1tude. ot

In many respects the public's view of the acceptance of ‘social
responsibility by business has diminished. over the past decade:

“--Supportihg education--oown from 37% to-28% ) - ““ e

. --S t1ng an examp]e of gqod c1t1zensh1p for the young{zégfgf\xv o
' frop 66% to 42% . =

- ’ ~-He1pang the needy--down from 61% to’ 39% 73

[

‘.
\ : : .
.

If bus1ness«45—go4ng to make headway in improving this pub11c '

g

1mage, 1t is go1ng to have to make some comprom1ses Kenneth RZJAndrews;
Harvard business professor, said that it is the "corporat1on. pportunity .
e

~

tive than socially des1rab1e 74

I Py .7

-

~

Consumerism

. s T R . 4
The free enterprise system has been built -on the premise that . ’
P « - * l ~ - - ‘

" the customer controls theﬁmarketp]ace.l Businesses have had tq cater to
J/ o ,"‘. - %‘ MR LY
the consumer to make a profit. But some consumers are not satisfied = S

with business' efforts. One businessman expressEd his feelings this . \\\ .
o : _ -, . o . _




» . .
. _ ) -
1 . v . J -‘ / 7 A ’ 2]
way--"The consumer has ‘Become exasperated by 1nfer1or product qua11ty,
T inadequate’ serv1ce and d1scourteous handling of comp1a1nts n75
‘. ' . . The consumer can defend himself by refusing to buy a company's

L W T
§ product. 76 But this method -isn.'t- always effect1ve Some individuals

. ¢ -

)ike~Ralph Nader as well as govérnment off1c1als, have organized consumer

» :;ensles to protect the rights of the consumer m Ra]ph Nader received

0

'a=h1gher popularity rat1ng from the nat1on S co]]ege students than *

Henry Kissinger, Senator Kennedy, or President Ford:’JB
4 - . 14 ’a [y

Profits

o . . Profits o - ]
- © " “Consumgrs also comp]ain apout high-prices. at the stores. They -
see bus1ness as being overly concerned with prof1ts »

‘An international eiecut1ve sa1d that peop]e be11eve business is

>

‘ suffering,"from tunnel vision, and see prof1ts to the- echus1on of ¢

almost everything else.n’d

Thorstein Veblen,.a noted'economist, expressed that view when he

-
-

sa1dkthat bus1ness was. involved in the "anti-social pursuit of prof1tsr .......
But the public seems to have 3'd1storted view of the purpose ofw.

-profits: g g ' )
& ;
_ Most Americans are familiar with the concept of p€5¥1t as. a
reward which stimulates the businessman to try harders - Far fewer
people, however, glve the profit: incentive its due for 1ncreas1ng
supp11es and Towering prices. 81 . ) ,

» - -

- It is easy to see why‘the COnsumers feel that bus1ness is mak1ng

X}

1

B < ‘ a:/;icess_proth They think business: is making much more profit'than

ctually'is.. R T
Cou T Studies reyeal that the maJor1ty of Amer1cans estimate average :
D industry P its to be more than six times as high as they actua]ly‘

are , . P J‘i
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“. is one way of tackling the Rrob]em.”all s

. —z e st . ) ! e
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: 5 ' ). o ) =—=‘& ’ ¢
An American Motors Survey shows [on investments] .that mest . . ,

- Americans believe 30 percent to be "a fair prefit" when actually .
the average "profit" in American industry last year was 4.3
percent.8 , : .

‘ John W. Hi]],'bf ﬂhe Hi11 &‘know]ton Corporation, told this story
to the. Public Relations Society of A%erica Institute: -« | . -

. . ~ .S

Early in my career in public relations, one of the big-problems

was that the people, according to the palls of the time, thought
business profits, after all charges, weré 25 percent of sales. The
actual figure was then close to 5 percent. After 40 years of Rard
work by many dedicated organizations, people.no longey think ‘that
profits are 25 percent. They think they are 28 53?!2% . . .and
the real figure is still around 4 percent.® ‘ o

' : . .« tar

3 - Solutions for Improving the Image of Business o

-

Economic Education - , . ) -
o . t ? , —‘_"_'—_. -
Chdnging the public's attitude to a more favorable image of < e
"business is a formidable task. ‘ L.

The public's attitude, according to experts, is based in
part on lack of knowledge as'to how bus?ness, functions, to whom .
.it is accountable, how it serves the public and what its stan-
dards are,85 - | N

P> Do

+ And this Tow level of economic literacy has qoﬁcerneg g?me‘ .

eiécutives.86 Forty-five percent of the chief executive officers

*

interviewed by the Conference Board said that "more ecqpomic'education -

-

Howard Flieger says "most“AmérfEans.arg economiceilliterates,"
and he.guotes Dr. Ben Lewis of Oberlin CoTtege who says: “The case for

) . .
88 e
. s
quther respondent to the Conference Bodrd survey believes that:

A} -
economic education is the-case for democracy itself.”

*

. ~#%0ne of the most sérious problems facing American business fodgy‘ T

is .the lack of public understanding-about how business operates,
the importahce of profits’ to finapne€, the continued expansion.of
productive capacity, and the need *for increlsed incaptives ¥o make

.such expansion possible.

A - N —4%
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¢ Merrill J. Bateman, Dean of the Graduate School of . Management at
Brigham Young University, said: "Afiericans should be concerned about

. /f/;F—v their economic i][itéracy-and their attttudes toward the free enterprise

. . “ ° . .- , < ’ .
\ . 1 A
: system."?OA : .

- % - 7 Although concrete ev1dence is not ava1]ab]e ML Franke] .
’ Pres1dent of the\do1nt Council on EconomTc EQE&at1on sa1d that:* , ” .

>,' There is a stp6ng correlat1on between peop]e S att\Xudes .
_ toward big buShuess and the amount of correct economic informd-,
; i tion they have. The higher they score ori a test of basic = .
. economics, the more Tavorab]y they look at business organi- - °

zat1ons as a group. ' ) ‘

- Glenn S. Dumke, Chance]]or The CaJ1forn1a State Un1versity
“ '. ' and‘Co]]eges, suggests that we must look at what is haR;en1ng in our .
Y Ekhoo]s, : - ' . ‘
) “ * ’ ) \l a I
« 1. Economics is s1mp1y not included \in the  cur 1um that 1s ! .
- actually taught by most teachers
) ‘ ; 2. MNost teachers have no tra1n1ng, or at least highly inadeqgate ° ' -~ .
X i training in economics. . . |
3. Most textbooks'(e.g., social science,.héipuryf’etc ) ‘that shou]d
. “contain elements .of economics contain n onom1cs at a]]
' highly 1nadequate economics ' . ‘
AR 4. The. schoo]s have V1rtua1]y no“ key resource peop]e to make eco- ' |
nomic education happen. -Here the problem is a resource gap--the S
- key&resource people are. professional economists specializigg in
" "' . economic education--but they are a]most all located in the . }
- universitigs. ' : v ’
On pub]ic questions inGo]v{ng econbmic issues, our schoo]s and
our universities in many ways fa11 to prepare the great majority of . »
. students to make wise dec1s1ons And the adu]t pub]ic-at-]arge hav1ng
oay o
emerged from these same institutions, is, in themsame boat _Our citizens el
F) \" i .. g;!
, cannot, in most cases, make wise decisions on.econ,omics-,92 .t
s i ' I

Disseminatind’correct'economic information has jgpg been'a'major.
A ° e . .\ . . . ®

! - problem for educational institutions. .A nationwide Sears® study con- .
ducted among high school distributive education students conc?udeq‘thati

4 . !
31




»

R distributive ed ation teachers are_probabTy no} teach‘ng their students -

@; L.
L enough about t e bus1ness and economic -systems, 93 - ’ . Y,

students du ing 1975 found that coTTege Juniors and ‘seniors understand

Tess about: the profit system than high school Juniors and seniors, % ’

PR ¢t The survey revealed that college. ‘students underestimated orpo- '
rate income taxes k\They guessed about one-f0urth of the actuaT amount -

“

i They aTso exhibited a poor understanding of\labor costs - Most felt that

Q-

.30 to 40 percent of each-dollar used in making 1tems such as refrigera-
95. ¢

2

. R
s tors and auﬁ\mobiles went to Tabor--the red] figure was 70 percent.
\ ‘As a final note M( George GaTTup sserted that: ) > ' )

ThTS survey presents cogent ev1dence That the four years “that
.ltypical students spend in typical colleges and universities tend to

. disillusion, them abouf, their gountry and_ to 1nprease their alien-
< " ation with,its 1nstftﬁtzons

[

szi ﬂhese college students then emerge 1nﬂ>§oc1ety as .consumers .
e o .
who don't really: understand the prOth system; . ‘4 : -

Do ™ h
oo v . The research depar}ﬁ%nt of Compton Adverti51ng, Inc. » concluded ‘ .
S N . .that fewer thanla thifd of alT adults ksow 'what profits are, only 2 4
Lo percent can explain the interrelated functions of four major factors , '
‘. .. in the economicLeystem--business, labor, the consumer ahd the inves-
. tor--and_56 percent beliéve that more not less, Government regu-
. Tahonisrmdeﬁ ' L ‘ , -
- . o .e"ﬁ . 1 .
Yet, the publjc does.need some source or sources of correct

o kL

éﬁﬁe . economic information And schooTs according to some, seem to be the .
o : : . vy .
most Togical pTace for educating the people. 98 ' o L‘_ —

Lyt

L e e e Pt "

:; " The Joint- Counci] of Economic fducation feaTs that eéonomic '
education needs to be a. Tifetime process Currently they are working on

. a_program- to make economic education an important. part of the curricuTa
. l . ,
V,from kindergarten through co]]ege 99 N;{ jf‘. o . o - .

Some;ehowever, feel that this is not. enough Many -executives

= : think that education needs to begin with the teachers. 100

1 , . . . -
.

- One business .

]
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executive has gone one step further in assisting the training of busff'

~——

hess teachers. He has "personally underwritten two-thirds of the cost

of specjal economics courses for 12%‘hig school teachers at Lake Erie

’ Co]lege w101 . . ) L, Jz‘ ' ’ )

~

Other. bus1nesses are do1ng s1mh]ar th1ngs to help train bus1ness :

102

teachers. This type of c]ose cooperat1qn between the business and

-

o the education communities can be~aa9a1uab1e asset 1n.he1p1ng the average

»

~

'ébnsumer to gainia better understanding of the private enterprise system.
"Even w1th a]] the hopes for improvement w1th proper]y app11ed -

) econem1c education ‘comes notes of d1ssonance
e Q
.the problem isn' t 1gnorance and it's therefare un]1ke]y that
- econom1c information will have the hoped-for molitical effects.
Opinionapolls do not revea] any great "economic 1]11teracy" on the
part,of“the American people. What they do show is that many
Amer1cans don't 17ke the profit.motive, job. insecurity, or other
features;ﬁf a market economy. Giving these people information
isn't go1ng,to dispel the1F\n1sg1v1ngs .
i ﬁ; . . .it's one thing to alter people's scores on tests of their X ?N/i'“
' - economic knowledge or political-viewpoint, apd,another to change.’ . - TR
.'the political character of a community or, natith. To date there's ° _ L&
no evidence that economic education_has made any headway in doing :
the latter, and a lot to suggest that it hasn't.

<
[ 3
. ®

- . . . .what business lacks today. is not merely a "pos1t1on", in a
- "deeper sense it lacks the habits of thinking and talking~about the
_ ways in which companies and products contribute to people'$ lives
‘and ;help rea]ize~the1r values. - That's a pity, for the fact is th&t.
-businessmen can't defend themselves politically unless they can .
.o articulate who and what they are socially, what role their products—
play culturally, and what d1fferencg it all makes. The’ only job of
"economic education" facing American bus1nessmeﬁ is.the one they
— have to do by themselves on, themselves. 'With that accomplished, '
; * they can turn to the real task at hand--not, the disingenuous dis- ‘
“e semination of 1nformat1on, but, the exercise of the'arts of c1t1zen-
.. , sh1p - S . L~
. N s L ' e
“i‘swf ; * . - ¢ :
Commﬂn1cat1on . y . o

\ . .

. U//,/' Effect1ve commun1cat1on to the- pub11c is another way busineSs
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‘. < B
. . - 0\ ] ) - N

.*-:h‘ & . R »

P

P . ,
- . X , 3 . - .
. . . y H - T . : e
Q . . . - 3 i, .
e - - . .
» . .

can 1mprove 1ts image.
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.. A substant1a1 part of the cred1b111ty prob]em stems from the
Y "~ fact that too often business organ1zat1ons don't .tell people what

© 7 T _they are doing, or they d1scuss it if such guarded and ambiguous
. f[_terms that people suspect something ‘is being-hidden. 104

j
~Bus1nesses can deal with the communlcatlonseproblem by 1mproV1ng
hat 74% of

gab

Th1s so]ut1on {o the.problem wouid

K . reiat1ons with the med1a "A re%ent Harris Poll.reve

4§?ed1tors and reporters fe]t that there was a significant cred1b111

etween bus1ness and the media. "]05

{
R seam to be" very 1mportant because most Amerlcans probably formulate.
their op1n1on of bus1ness through exposure from the med1a

~ Harry P. Letton, Jrs,. in an art1c1e ent1t1ed "Ways to Tel¥ the

*

" Business Story,“ suggests that corporat1ons make annua] reports readable.

He says: "._. for too many”’ years the reports havenbeen accunate to a

—l ¢

fault, but readab]e only by accountants or 1awyers He also adv1ses

-~

2 ,bus1nesses to prepare their own advert1s1ng and public. relations mes- o

sages.]06 { ' =t ;

) L —
. . .
B ’

Changing Bus1ness Practices

Both education and commsp1cat1on\are possnBIe solutions to the
business credibility problem. In addtt}on, business itself must be
W1111ng to acCept criticism andntike corrective action where needed.’
"let us admit when we are wrongﬁrsam oné executwe,"‘and correct\Bur
- mistakes, prompt]y and fu]ly."]07 . ) { )

- - u{
Roman A. Andrus of Br1gham Young University sa1d

If we are to learn to speak- and think in terms of our fundamen-
tal values, it wou]d appear that two basic -changes must”bccur
A.
, --Spokesmen mu§t comeé forward who are able to articulate values
-basic to our economic and po] ical system. . .and influence
intellegtual thought, organ1 ional practice and public po]icy
toward fundamenta] va]ues, %} )

--Bus1nessmen, econom1sts. and pub11c leaders must recogn1ze that
IR business 1nst1+ut1ons and funct1ons will be judgedsnot only from
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the perspect1ve of economic.productivity or wealth, but from the -
i gration of every aspect of quality of 11fe, 1nc1ud1ng economic

' i . cons1desgt1ons must' be the basis for defense of econom1c 1nst1tﬁ=1¢~
. <N t1ons Lo .

i -

. 1

- -Business must respond to its communities. ’Itvmust demonétrate

V.,z,a?‘-:‘~
tﬁe’virtues of ,private enterprise to sdciety at large., 109 It qust, in

o
. 1 o

the wordé of a maaor autemob11e-corporat1on execut}we, f111 "the bus1- .

2

. néssman's first, Tast, and always respoﬁ§1b111ty°' the respon51b&3:ty to .

.-;i ;‘ fsﬁ%j§fy"; .customers--today, r1ght now, not tomorrqw w110 N
e In order to do thisy bustness, according to some, must correct
. /{ o some\of its current ills. "Face up to the s1tuat1on,; urdes an°a1rcraft
’ i - manufacturer, "and getbbu51ness “own house in order."]]]’ What'are some
\: h _ suggestions for busipes;i One banager saye: ‘ ) N
-« -t ) " We'move 1nh%be right direction every ti;e we empbpstze
quality as well as jJuantity in our products, everytime we .

] focus on_servite as[well as sales, every time we wefcome " -
. griticism and.act it rathemthan avoid it and condemn it.
We move again the right direction -every time we talk with .a B
,customer, with a stockholder, with an employee; every- time
,we take the troubie to teach ‘a youngster; whenever we jinvest
“what we must to Brov1de better products—and. better servi
for consumers. .

s <8~ . -

Others propose: * o .
. . - L4 * A 3 - o
: --Be fair afd truthful with your shareho]ders, yours:iglis
your co-workers, your supp11ers, and the public, g
~-Be- forthright and.honest in all “youF dealings. %
--Be aware of the chang1ng world -in- which. you live and be
responsive to it in your dealings, _ - !
.--Be a responsible and constructive part of the commun1ty
--Strive co mtly to improve upon all that you do.
~-Conduct blisiness so as to indicate pride in your efforts and
L TN ~in the products and services you provide. vy
;i - 4rReg rd as 1mperat1ve the financial stability and gro wth of
-+ . _your business, in keeping é?th the pr1nc1p1es above. 13

. 2
A group of business executivds sees the needias a fTve-part
4, . - - - .

process,:’ S S

broader or1entab1on of maximization of the social good “The “inte- -*_.

1A

”

"
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- _ , N
T * --Develop new skills,. particularly communic .
. L --Improve econemic educdtion programs. . .
--Strengthen business- -government re]atbons. : N :
TR --Expand cqmmunity involvement: corp Ea e c1f12en hipsd . -t
f-Improve research methods. 114 , .
- . N o
— Unless someth1ng NS - dbn7 in the future to change the pub11c s’ .
_ u1' 4
- 1mage of our business system, free- enterpr1se as we know it may d‘ne.”5 - .
) . & ". ‘ \ Co . J_'x’_.z S
X _ . : ) . Summagxfof the Chapter o N ‘~J- —
L The 1mage of var1ous 1nst1tut1ons be1ng»1nvest1gated 1n th1s
N \
. \L \
I study has been on the, decline over, the past decade. Government 1nter-
- vention in var1ous secths of our society is be1ng viewed with riore _ }
W- ' ;',
and more alarm: -Busggess practices are being quest1oned by more, vk
N and more Qeople. -7 e s

‘. . L
The. need for 1mprov1ng the 1mage of var1ous 1nst1tut1bns is

~ LY

, v1dent. There is a def1n1te soc1a1 respon51b111ty which rests with

> ‘ each of the 1nst1tut1ons to do what ;they ‘can., to Jmprove thear relat1ons

’
- ‘- -

. ‘with the American - peop]e, 1f we are to cont1nue enJoxing the Uenef1ts

N ' Whﬁch accrue to us as a reus]t of our free enterpr1se system.
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PROCEDURES AND RESEARCH METHORS

. b . ) ) : LN
« The procedures used-in this<?tudysare

< ? =d

s . sections: (]) Quest1onna1re Development, (2) W¢lectiop of the'Partjci;

'.pants, (3) Methods of Data Co]]ect1on, (4) Treat Responses, and

¢

(5) Summary of the Chapter.
\ 4 : . ‘ . "
Questionnaire/;pinionaire Development , —

®

The quest1onnawre/op1n1onna1rb used in this study was deve]oped

-~

by the Merchand1s1ng Research Department of Sears, Roebuck Company for
the National Management Ady1sory Coungil in Novémber, 1975. Sears usedL

the quest1onna1re/op1n1onna1re to see how the attitudes of the h1gh
e

s school d1str1but1ve educat1on students toward the American bus1ness

[y

- - system«and‘the1r know]edge of that system compared W1th the attitudes

A and know]edge of those seniors~aot 1nvo]ve§ w1th the program

| ;' The~results among both gr?ups of students indicated that they

. ~

shared similar misunderstandings and negat1ve att1tudes In other’
‘ £

=words, a part1c1pat1on in a distributive education program had little
effect on students'~perspectiue of the American System. Due‘to that
?i~1; concern the study was extended to d1str1but1ve education teachers Its'
- purpose.was to determ1ne whether the m1sconcept1ons and negative atti-
tudes of distributive educat1on students were a result of the inability
. _ of .the teachers to communicate their knowledge or a.resu]t of the basic

- ) \, t

attitudes of the teachers.

—
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. was b1ased and did not present an. accurate picture of the att1tude and

B students, the on]y commun1t1es used in the post =secondary, business per—

A 3 .
Sm1thf1e1d. o w:ML' . g &

_.H1ghﬁSchoo] D1str1but1ve Educat1on ‘Students -, . _ B o

‘State of Utah on«the bas1s of enrollments in the various d1str1but1ve

.. & o, : . * S —

o . 30 - v fom

- . -

e

s

As a result of the survey conducted by Sears many individuals’
{
throughout the Un1ted States believed that the quest1onna1re/op1n1onna1re

s

know]edge of high school d1str3but1ve edutation students ggd teachers e« ’
It was therefore determined that the quest1onnaire used in the original, o

Sears study wou]d be used in its exact form to determine, among other p .
! \- - - ’ &
things,_whether, other segménts of society wouldsrespond in a similar )

-~

manner. / T . . .
; e T v A

- b

‘Se]ect1on of Part1cfpants T

hd

A strat1f1ed random samp]e was se]ected from the fo]]ow1ng
§

groups (1) students enrolled in Selected Utah h1gh school d1str1but1ve

education programs, (2) students enrolled in 1ntroductory ‘accounting e

¥

Courses in selected post-secondary 1nst1tut1ons in Utah; (3) business
personne] from selected businesses and communities in Utah; and (4) repre— ' -

4

sentatives of the pr1vate citizen sector of society. '

Inasmuch- as the study 1nyg]ved both h1gh schoo] and post- secondarys .

sonne] and private citizens port1on of the survey were. commun1t1es which
had both high school d1str1but1ve=educat1on and post secondary programs. i e
These commun1t1es 1nc1ﬂded Cedar C1ty, phranm, Logan -Moab, Ogden,

Price, Provo, R1chf1e1d Rooseve]t, St. George,. Salt Lake City, and_ ' . - -
= - 4

. 44

High school d1str1but1ve educat1on students used in the study
were selected from a]] ﬂ1str1but1ve educat1on programs throughout the

education programs.._ (See Append1x B) I ~ L.

. .
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‘ﬁost;Secondary_Accbunting_§tudents

‘.;Business PerSonne] . * ‘4

.
\)‘,:_ 3 -
= M

L3

s -

‘ Students were‘selected'forithe sample ysing a;table bf'nandom
numbers. Teachers were instructed to give the survey to the -student ?

- " i : - . \
whose random number corresponded td their position in the c]ass roll iﬁg

book tRus- assuring that each student had an equa] opportunity to be

1

se]ected for part1c1pat1on)1n the survey. - \

\ -4

N -

.~ Students selected for participation in the post-seeondary
student phase of the proaeéﬁrwere selected from 1ntroductory account1ng
courses at the var1ous~post secondarx 1nst1tut1ons din the State of Utah.
Post-secondary 1nst1tuttons:represented in the studycwere. Southern
Utah State Co]]ege;NSnou/Eo}lege, Utab State University, Moab AreF de

Vocational Center, Weber State Co11ege,.tollege"of‘Eastern Utah, Brigham

'"Younb University, Utah- Technical College/Provo, Sevﬁer Valley Tech,

Uintah Basin Area Vocational Center, Dixie College, ggiyersiti of Utah,

'Nestmdnister Co]}ege, Utah Technical Col]ege/galt Lake, andIBridgerland

Area Vocat1ona] Center. | P BTN
“'N - -

" Students were se]ected on the bas1s of the)popu]at1on of the

var1ous 1nst1tut1ons Students wére selected us1ng a tab]e of ran m

‘numbers; Teachers were 1nstructed to give the survey to the stud
- whose - random number corresponded“to their pOS1t1on in the class roT]~

" book, thus assur1ng that each student had an equa] Opportun1ty to ‘be

&

se]ected for part1c1pat1on in the survey. ...~ .-, ° ‘n .
~ . - '

.

t

-Individuals selected for part cipation in th1s portion of the

study were cﬁosen from representat1ves of»buS1nesses involved: 1n the

' d1str1butlon process- These bus1nesses_/gu]d correspond with The 0ff1ce

. - - N
.
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< e ~ .
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.
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.:.of Education C]ass1f1cat1on System 04, 00 00 00. Business firms 1n this  ° \

- “c]ass1f1cat1on wou]d include bus1nesses performing activities that

d1rect "the flow of goods and serv1ces £1nc1ud1ng the1r appropr1ate i
\

-~ e

Vo—
ut11izat1on, from the producer ‘to the consumer or user. These activ1t1es
. . " !

. -_f?* _1no1ude se111ng. and such sa1es support1ng functions as buy1ngs trans-

o port1ng, stoging. promoting, finanding, market1ngpresearch and manage-

: ment. The Utah‘Department of Employment Security was. contacted for a

\ -

Tisting of bus1nesses in th1s‘category Bus1nesses were then selected | .

in commun1t1es hav1ng\post secondary institutions. This selection - N

° A »

- proce;g‘aas made using a random tab]e qQf numbers. . .

. . * - - w . B ) .
. . N . : Ky .
Private Citizens , ) S L . r\\u'
T R 4 L

Ind1v1dua1s selected for part1c1pat1on in th1s phase of the

. research proaect were chosen from 1nd1v1dua1s 11v1ng 1n commun1t1es that

have post-secondary 1nst1tutaons tach of these cbmﬁ%n1t1es were ‘ .

divided ‘into four quaﬁrants A quadrant was then selected in each . m— ‘\;

.“14

v commun1ty on a random bas1s, b]ocks in th1s quadrant and individual
< g ‘ v
thomes Mere a1so se]ected on a random basis, thus assur1ng'that persons

A}

Eld -

LT selected for ﬁse)1n the st y wou]d be selected on a random basis.
. N ,'".‘30‘

Lt 4 3 - A . IS * o

".’ “,c;; \ % v o
. : e ' Meth ds of Data Co]]ect1on

ﬁg. ) O €Lf' Ques;;:;na1rés7op¥ﬁ1bnna1res used,in*§h1s study were prepared in

-four co]ors wh1te--3§§tr1but1ye education students, buff*-post -secon-

dary accgunting studénts, green--bus1ness personne], and p1nk--pr1vate

EN

~ citizens. Quest1onna1res/op1n1onna1r s were distributed to 1ndav1du2;? .

e

1%

in each of the popu1at1ons according to the p]an prexyi y/out11ned
Fo]iowing the initial collect1on of data 1&Nfew add1t1on respondents

were needed therefore, other representatives were se]ected on a random
0

basis from w1th1n the same groyn1nns - o .
. ] .
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Treatment of Responses ,

.

"Completed questionnaires/dpinionnaires for each of the\popula- '

t1ons surveyed were punched on cards and sent to the Br1gham Young

Un1vers1ty Computer Center for stat1st1ca1 computat1ons

The statistical- methodo]ogy used was the Stat1st1ca1 Package for

, AQ{W‘ Social Sciences (SPSS) for th%-comp1lat1on of each category of data.

- A

" After the data were summarized for each individua]»group it was neces-

sar& to use anotherJadaptation.ot SPSS to determine the means of selected
questions that were used in determining signiffcance'betueen selectedw
denographic data and the‘dependent variables. (See Appendix C)_'The
method used for the analysis of variancg%was called "Rummage" Which is
a general purpose computer proaram for so]ving 1inear:hode1 probiebs -
arising- from analysis of var1ance, ana]ys1s of co- var1ance, exper1menta1
design, regression, we1ghted least squares, multivariate ana]ys1s of co-
variance, and mu1t1d1mens1ona1 cont1ngency tables. o

After each of the four _groups was summarized a<d1F~Ratto's.and

assoc1ated means, two- and three -way 1nteract1ons determ1ned a composite

‘ of'a1]°?our'groups were subm1tted to the samé ana1ys1s

o

. _Utah's cit1zenry.

Sectto yone of the questionnaire/opinionnaire (See Append1x A)
""\ W

was ana]yvgd s1ng ana]ys1s of variance.
w5 ©ot

seven of the uest1onna1re were summar1zed .using.-the categor1a1 ana]ys1s

Sect1ons two through twenty-

A
» M -
- ) 1

process (SPSS T \ e N

~ Summary of the Chapter

L3

The quest1onna1re/op1n1onna1re used in the survey was taken from
‘a study done by Sears, Roebuck and Company. The quest10nna1re/op1n1on-

naire was adm1n1stered to 1nd1v1dua1s representing four segments of

These groups,1nc1uded:

(1) h1gh schoo] d1str1but1ve

TS
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== & education Students; (2), post-secondary accounting students; (3) business
o~ 3 - N . - "hn.
J ' __ persopnel; ‘and (4) private citizens. After the initial analysis these
=l T four groups were combined into a composite group. ’
s Data were compiled-on the five groupings and selected sedments
e * ‘ °
were analyzed with pertinent demographic data to see if there were any
* significance or interaction between any of the variables.’.. »
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o CHAPTER IV
- R N :
- 5 ' FINDINGS
R ch R S ' ’
. <-"i‘;§ ’ \ ’
) ) ’ -y Introduction
, g+ ’ — : )
— s High school distributive “education students, pOSt -secondary

first year-accounting students, 1ndiv1duals working in business and

- private citifens‘in Utah were surveyed with a questionnaire/bpinionnaire

‘. L ¢
—i%?ﬁ conSISting of i;l items. The survey was conducted to determine the
] perceptions and attitudes they held toward some basic etonomic concepts,

and their reactions to what. extent they beljeve business, government,
and 1abor are contributing to these beliefs. A fifth grOUping was also
obtained by combining the feur groups into one compOSite group. In

total, 1 ,508 respondents were surveyed which represented 409 high schoo] ‘

distributive education students, 404 post-secondary introductory -account- -

~os 'ing students, 344 indiV1duals working in buSiness related activ1ties and

-~ -
v

351 private citizens. ' ‘ * B . o
= ) . Severat respondents did not comp]etely fill out the demographic
B _data, therefore, when statisticai analySis ups made for re]ationships
between sex, po]1§1ca1 party affiliation, réligion and the questions
. - being asked a tthT““?”T"E36 respondents were- used The. characteristics
-of the population sampled aré'in—ippendix D. 4 |

=} 'v"'T
2 The first section of the survey centered around nine maJor )

s areas. They were: ' - —

P
-

‘ I The “image business proaects to socﬁ&ty ' . s
_‘__’f‘

s : * 2. The value of profits-in our free egﬁerprise system. ﬁuak
' v 35 K b

. & 2,
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, -
I N ) _.3. The size and'pgrceived'effectiveness of the business organi- . N
. L . . S ) ° )
-~ zation. . S ' —s

4," Who is best abke "to achieve the goaTs-of a free market-

S ,ﬁ econo'hy ) o | w S
. = - 5, - The opportun1t1es of be1ng employed in the bus1ness sector “
N . ' . 6. The percept1ons that consumers ggve‘toward the bUS1ness~ o
‘ E commanity. T .Jo - T .

4
7. How. consumer S view busxnesses attempts “to prov1de equaT

% 'opportun1ty for aTT workers.

e . 8. (The percept1ons that peopTe have concern1ng labor un1ons
T .mi . M’ - N
. contr1but1ons to our- soc1ety Ao { L - % -

<

9. The consumer s:att1tudeetoward the . soc1aT respons1b1T1t1es

. ‘ I NG T . . ’ 1
\ : " of business. o . ’ o . f
. ¢ R v oL e;.’\ 'g« ”)\“ " . < \

~ . 2 S ' T . . .
. The respondents were asked .to mark th&1r opinion on a Likert- - '
. . . “f : L
type scale of strongly agree, somewhat agree, slightly agree, no opinion-
T e B T . ;

+  One way or the other, -slightly disagree, somewhat agree, strongly dis-

- ) agree Those who strdngTy agreed, somewhat agreed, and sT1ghtTy agreed

were compared with those who disagreed on the same sd%}e Those with no

4

_ opinion one way or the other, and~those who d1d not f1TT 1n a particular

1

" question account for the fact that the totals sdd not add up.to one- - p

* hundred percent. Other stat1st1ca1 analysis and. 1nteract1ons between l o

Sex, poT1t1caT party aff111at1on,‘re11g1on and the questjons asked are

-

Jn Append1ces/A and E. - N
. > . . ' R
The Image Bus1ness PrOJects to Soc1ety . S e T

The foTTow1ng four statements comprnsed the area of the image

.

? bus1negs proaects to soc1ety An express1on of agreement or d1sagree-

"\( : ment “was asked of each respondent R S i
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4 %
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3

-t

-

- that most businesses are run on a moral and ethical basis. (See Table 1).

. { .
~ - ' 7
.3-7 N o .. ) .
,1. Much of today's advertising is'dishonest or misleading. 'l .
- \ . L2 . <

* 2. "Businesses don't pay their fair_share of tdxes.
! S

-t

3. Most businessmen are competent and an asset to Society. » .
4: Most bus1nesses are run on amoral did ethical bas1s. _

A composite tota] of 77.6% of the respondents be11eve that much ..
of“today s advert1s1ng is dishonest or m1s1ead1ng. This fee11ngfwas ‘ o
hlghest among the pr1vate citizens with 88.9% of them agreeing w1th the
statement The pr1vate c1t}zens also agreed by 60. 6% versus the com- -~
pos1te of the groups 48.2% that businesses don't pay the1r fair share of -
- taxes. The supposed]y younger part1c1pants in the survey, or those who
ane.sttll in secondary schoo]s, don't believe as strong]y as the other

groups that most businessmen are:competent and an asset to society, nor

‘w ' -

. S1gn1f1cance was ev1dent on “the 1ma§e—bus$hess projects to
soc1ety" at the .05 1€§§%Fbetween the maleland the female 6ost secondary o
accountjng students In %his area 1t was fdund that the’ female students _ %ggf
were s1gn1f1cant1y more**h agreement wqth the key statements than were |

the male students. Szgn1f1cance occurred with-the Dnmocratiﬁ?respondents

bé1ng more in agreement with the statements than the Repuqucan respon- ' .
< dents among both the'buS1ness peronne] and the comp6§1te~of a11 the oo -\
groups. Therefore, the null hypothes1s was reJeqted forfthose\ipec1fjc i .
demographic variables. (See Table'2). - - . o : .
The‘Va]ue of Profits-in Our“?ree Enterbrdse System e L ot "'~ ’
Three ‘statements comprised this area of inquiry. . : 2
* ; 1. fﬁé orof1ts of‘]arge companies he]p,make th1ngs better uor - |
T most of the natqon.gly /l; . v ¢ ’ i -
) " 2._°Business makes too much profit.‘ ) . e
. O ‘ . T .
f 45 \ L




’ ° 3 t . ) * . -
. : , B \
v - .
- 4 N D b
m—t—e . ’ P & . .
N > e ’ .*Q" ¢ ’ » j -
4 o e p .
. a \ . e - v
3 , . % A
{V - e M ‘ . * ! s
- @ ey ' [} .
. : RO TABLE ~ .- .
. ¥ ¢ N
s . h £ %RE‘ME‘(" CR D;SAGREEVENT KITH. KEY STAT:.HE‘{TS CONCERNING ) : N
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A _ The Image of Business - T, \\
. ngre ‘ 0. E. Students

Post-Secondary Acctg. Students Private Citizgns Businass Personne] Composite.

1
. N |
#UCH DF TODAY'S. ADVERTISING IS . i Ak . T : f
msqoves* GKHISLEADth = 76.6% < ‘132 - 88.95 7 - 72.4% 77.6% ’
. BL'S"\ES.)ES MN'T PAY THELR FAIR . ' el L . 1
., SHARE OF TAXES. 48.6 . N4 . 60.6 43.0 ) 48.2
S oSt BUSKESSHEN Aar’cavvm-n . , - ' ) ‘
RiD A% A3ET TO SOCIETY. 5.8 ¢ 78.2 L0 e TN 762 4.9
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~4gm3. The fedéra] government _should set a Timit on the percentage " -

.

of profit a business can make
Percentage wise,.44.5% of the private citizens believe that

bu;jness makes too much profit when compared‘to the compos1te groups

. percentage of 27. 8% There is also a wide vgriance betweeh the post-
Rt &
secondary students at 15. 9% agreeing compared with the private citizens
__— I - .

44 5% on- the same question._

. v ., .
N ) . - Lo . - N

Lo Post-secondary accounting students disagree that business makes
. . .

too much profit, and they oppose the federal government setting a limit
- on the percentage of profit a business can make. (See Tab]e 3.)

- Signifioance was found on "the vaiue of profits ih our free

enterprise system" at the .05 Tevel right aiong political party 1ines

-

‘The Democrats were more in agreement w1th the statements on- profits than

gt

v

the Republicans in evefy Single gnoup surveyed therefore, the nutl N
hypothesas,was rejected for those spEcifii,fEmogggphic‘variabies. (See

. S
. Table 4.) -~ . . T T %?

<

~?

The—Size“and Perceived fffectiveness ot the Business~0rganization

>
L t

The fo]]oWing four statements comprise this area of inquiry:

1. There is too much power. concentrated in the hands of a few .

* large companies. o ) . e

= 2. As they-grow_ bigéer,'companies usually/become impersona] in

o4
\

\:&’ %" : "' 148 9',.3— - “.--

e .} ’ ! - . 7 . : ’ . - "..:i."_-:.i.:__ ==

P

-

- , their reldtions with consumers oo :
‘iﬁx\ - 30 Provided they stay w1thin the 1aw, 1arge companies shou]d be
i g ‘ *allowed to groy al big as they can. . % e
4. Most large businesses are ngt as fair to their emp]oy s as
-~ are sma]ler buSinesses - ) éw A /’F ‘;
Eighty-five percent*of the private citizens findrsome agreement .
" . 'w1th the statement that “as they grow biggery companies USually become o
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\ ” TABLE 3 ) ~ - )
’1’! x. N ’ N ' 2 ‘
- " AGREEMENT OR DISAGREEMENT WETH KEY STATEMENTS CONCERNING R )
. o ; = ) ~ Profits . .
N ' —_ : <! ~ ¢’ ’ '
- \ - N ~- .\ ’ ° . ‘0 . (
Agree ' D. E. Students Post-Secondary Acctqg. Students ) Private Citizens Business Personnel Composite |
THE PROFITS OF LARGE COMPANIES ) . 4 .
HELP MAKE THINGS-BETJER FOR . i . .
ST QF THE KATION. . 49.2% , 0.1 61.9% . 59.0% - - 57.2%
+ BUSINESS MAKES TOO MUCH PROFIT. 29.3 15.9 : 4.5 3.0, 7.8 -

" THE FEOERAL GOVERNMENT SHOULD T .- K l o
SET A LIMIT O THE PERCENTASE . ) : T
OF PROFIT A BUSINESS CAN MAXE. - 21.8 i 12.9 . . @8 19.7 ) 2.8 LT
S = — — — . : f’_ i g

" C ‘ Dlsag'r‘e_e . ., ) . , . . . LS it ’
THE PROFITS OF LARGE COMPANIES - e . S . - . .
HELP MAXE THINGS BETTER FOR = Y. , - - Y / . . v
H0ST OF THE RATIOR. 8.9 '+ 26,0 30.5 30.0 . 8.7 |
R ' . . . s
BUSINESS MAKES T00 MUCH PROFIT. 9.2 .. 62.4 . . 3.4 596 - © 501 —

. ~THE-FESERAL GOVERNMENT SHOULD - ' s £ - n
SET A LIMIT 04 THE -PERCENTAGE . , 5 -

OF PROFIT A BUSINESS CAN MACE.- 56.5 79.4 ‘ . ) . :
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impersonal in'their-re1ations with*consumers " The composite of al]

‘ graaﬂs indicated that‘77% agreed w1th the same statement ”H{gh school +

d1str1but1ve educat1on studénts had a high ;:?ﬁentage of qgreement .

concern1ng the: statement that "most 1arge buS1nesses are not as ‘fair to

LS

the1r emp]oyees as are sm;?]er bus1nesse§ " Peop]e work1ng in busaness
4 -

~were slightly more in agreement than other groups when asked if "prov1ded

they stay within the/aw,. 1arge compan1es should be a1lowed to grow ‘as .

4
—

b1g as they can."” (See Table 5).°

Democrats showed more, agreement w1th the key- statements of this
area of 1nqu1ry~than did the Repub11cans. S1gn1facance was found at the
.05 level of conf1dence for the‘pbst;secondaryﬁgccount1ng students:*\ : ’
1nd1v+dua1s working 1n bus1ness, and the co pos1te of all the gﬁoups ; .
(See Table 6.) Also. among-the private c1t1zens, swgn1f1cance at the .05
level of confidence was. found between those of the Mormon religion and

v e

. L}
al] the other re1jg1ous denom1nat1ons grouped together. Those pr1vate

| . . )
-+, citizens of the Mormon faith were Significantly more Tn disagreement
. 4 ¢ <

F 1 —t—— - : |
with the key statements of this section;-therefore, the null hypothesis
wa\greaected for “the demograph1c variables_of political party and reli- -

gaon in the groups c1ted . a -

¢ -

“Who is Best Ab1e to Ach1eve theg§0a1s of a Free Market Economy

Two key statements were the basié for th1s concept

1. v}n*generaT prnces tan best be kept down th%ough‘bus1ness

M
- e e —

aﬂj,r‘rr ' //tompet1ttgh ", ‘~~’ : b

e 2 - For the public benefit} there shoyld be more‘government ' 4
regutat1on of business than there is; today . wm
- e | H1gh schoo] d1stribut1ve educatlon students were- s1gn1f1cant1y >
1ess in agreement with the statement: “In genera1: pr1ces can-best be -
. % - . ’ - -

. .
D N e d . ’ R
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*
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kept down-thwough business compet1t1on"'than were any of the othef . _
groups Only-seventy-eight percent of the high school=d1str1but1ve

educat1on students agreed with the statemept while 92. 1% of, the post-

»

T,

secoridary accounting students agreed Forty percent of the h1gh school

3

students also be11eved that "for the pub11c benef1t¢ there should be-

‘more government regulat1on of bus1ness than there is tod " Th1s is
&
” ‘contrasted with the composite of 25.2% for all the groups gombined. .

. (See’ Table 7).

e

S1gn1f1cance at the “05 level of contfidence 1s 1nd1cated 1n ;
Table 8 between the male and femaléjrespondents w1th the compos1te
group. The females were more in agreement=w1th the key statements/than [)
the males. S1gn1f1cance was also ev1dent between the Repub11cans and
Democratsiamong the/post-secondary‘accountfng students and‘the composite
- group. In both instances~the Semocrats were more in agreement with the -
.key statements than he Republicans. Mormdns were-also in disggrze-
" ment s1gn1f1cant1y more tth other re11g1ous denominations among pr1vate

" The null hypothesis was reJected'for '

of po11t1ca1 party and re11g1ous

The Opportq%é§1es of Being .Employed in the Bus1ness Sector

citizens and- the composite group.
those selected demograph1c var1ab1es

app11Gat1on ment1oned above.

o

Four key statements compr1se the elements in this sect1on

1. K person can contr1bute as‘much to soc1ety in the business

world as in a profession q;

R

’ e

aYoung,peop1e today would be well-adv1sed to cons1der enter1ng

gge bus1ness wor]d

2.

.
-

1

8
3 ‘gpportumhes for personaT sat1sfa;:t;on on the JOb have’

-
’®

e

Ve,

1ncreased 1n big bus1ness in the -last few years

¢

o4
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Mean F-Ratis

A8
3.5653
5.4148
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4. Business wages and benefits are better today relative to the |

R ‘ cost‘of 1iving than they were 25 years ago.

Few extremes were ev1dent in this area of concern. Over 83% of o

all thegréspondents agreed to some degree with the statement that "a _ v

. person can contr1bute as much to soc1ety insthe bus1ness world.as in a )

professnoq or trade.' Th1s seems to have Some’contrad1ct1on w1th only / ’

58 b% of the tota] respond1ng agree1ng w1th the idea that “opportun1t1es - T

¥ f0r persona] satisfaction on the JOb have 1ncreased in b1g.bus1ness in ~

) ' -the last few years." Perhaps theygare saying that 4t doesn't matter what -
£ profession you,emhrace, personal satisfaction may or may'not be an
\ ’ ) 1mportant part of it. (See Tab]e 9) ' ; _— ‘ T . .
S1gn1f1cance was found at the .05 1eve1 of - conf1dence w1th the

\Repub11cans in mare agreement with these statements whep' a]l;ﬂroups were
combined than the DeMocrats, therefore, the null hypothes1s was rejected

.. for this single demograph1c variable._ (See Table 10) :

- . «

The Perceptton that Consumers Have Toward the Business Community L.

Consumers perceptions of the business community is” comprised of

A

the following four statements:

. Nl ‘ ]
) ‘ 1. Many big companies take advantage of consumers by cheapening
f‘ :_. | ™~ products land réﬁsing priﬁe{?\
2. Most’

E

true 5-10 years ago . ) : - : “

a * ™ s !

: A
. ) 4. The qua11ty of most goods and services is better than 1t§%;s

5-10 years«#fgo.
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A PERSON CAN %WS AS MUCH TO
SOCIZTY IX THZ GUSINESS WORLD AS
IN A PROFESSION OR°TRADE.

YOUNG- REOPLS TGDAY WOULO BE WELL-
AZVISED, TO CONSIDER ENTERING THE
BUSINESS WORLD.
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O?PO TUMITIES FOR PERSONAL
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8ETTER TGDAY RELATIVE TO THE COST
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T RS0, -

A 3
"

D. E. Students °

. i
. TABLE9

AGREEHENT OR DISAGREEMENT WITH KEY STATEMENTS COHC:RNING

Business as a%plover

s

“Post-Seconda-.—y Acctg. Students °

.

Private Citizens

Business Personnel

Composite” -

e e e -

14871

7.6
4 \ .
60.4 57.7

58.0

-

89.2

793

/
/
/
/
M Ay
v

r
%

14.6

.\

58.9

T

.

- D:s__g_ren

A PERS{N CAN CONTRIBUTE AS MUCH TO
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11 A PROTESSION OR TRADE.

v YCUEPEOPLE 1G0AY WHULD BE WELL-
_. ADVISED TG CONSIDSR'ENTERING THE *
¢ BUSINESS WpRLS. -

0P?03LAITYES FOR PERSONAL SATIS-
FACTI0N 0% THE JO2 HAYE INCREASED

I 2lG BUSINESS IN THE ‘LAST FEN
YtFRS N .

. USI’ZESS WAGES ANQ BENZFETS ARE
SZTTER TCDAY RELATIVE TO THE COST
OF LIVING THAN THEY WERE 25 YEARS
AGQ.
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\ Only 48. 3% of the , omposite group be11eve that "bus1nesses try

/
harder to please consumers today than was true 5-10. years ago.' People

-

who actually work 1n bu51ness agreed by 57»6% High school d1str1but1ve
’ educat1on students tende | to d1sagree more w1th the statement that."most

compap1es 11ve up to the(r“product guarantees and prom1ses," than d1d

- i

any. otﬁ%r group (See Table 11.)' P
.,,’ Sﬁgnlfﬂcance was ev1dept at the 05 Tevel of'conf1dence when
Compar1ng other po]1t1ca1 parties (American, Independent, CommunTst)
w1th the comb1nat1on of Repub]nchns and-Democrats “ e high school

' d1str1but1ve educat1on students and the compos1te group The grouping

s of Repub11cans and Democrats showed them in more agreement Those that

> were des1gnated as "Others" were more in d1sagreement,w1th the key

=

statements than those grouped as Repub11can and Democrat.. In these two,

cases the null hypothesis was reJected (See Table 12.) :

B ., B
4 = — < - A - .

* Bus1nesses Attempt to Provide’ Equa] }mployment 0pportun1”£1es )
‘ Two key statements compr1se th1s area of. 1nqu1ry

1. Mdst compan1es are making an honest effort to 1nsure eqﬁé?

opportun1t1es for women in.business. ot
2;‘ Bus1ness is mak1ng good progresgvtowards prov1d1ng equal

opportun1t1es for advancement for minorities.

. U - . 2 . ’ #
Quer 71% of all grouis believed_that “most companfes‘are making

an honest effort to insure ®Equal Oppqrtun1t1es for women in business.'
\
Approx1mate1y-79% believe good progress 1srbe1ng made to prov1de equal >

opportun1t1es for the advancement of m1nor1t1es (See~Tab1e 13)

. Religion was the s1gn1f1caqt demographic data in comparing these .

ques;1ons Mormons from the post-secondary accounting students, bus1ness
]

~,

personnel, and the compos1te groUp showed more agreement with the

I
o
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THE QUALITY OF MOST G0ODS AND
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v TABLE 11

AGR'EEMENT OR DISAGREEMENT WITH KEY STATEMENTS CONCERNING
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precedﬂng statements than those of other re11g1ons These'findings were
s1gn1f1cant at the .05 1eve1 o? conf1dencéﬁind the null hypdthes1s 1s

;rejected“for those_eiemEnts of t & demographic data. ;ee Table 14:)

":‘. .
‘e L ‘ “y s

. ‘The Percept1on of Labor Un1ons Cdntributions to Socdety

}3

S . % )
) ﬁ"Q\\LThe fo;;ew1ng three_ statements compr1se the data fqr this section:
X f
1. The’ wo§k1ng man today ners un1ons ‘to get a fair deal from

~ ° -
. ) N - . \ -

management

Mostiunions make a pos1t1ve contr1but1on -to soc1ety $ we]l- .‘:

being. -

P

Unions are more concerned with their own power than\henffit-

ing the1r members. .

-

-~

Tab]e 15 suggests that less thanihan ‘of those surveyed be11eve

* that labor umons ‘are s1gmf1cant in their: contribfmons to, Soc1ety 4

-

<
Approx1mate1y 76% of the pr1vate c1t1zens~be?ﬂeve that.“un1ons are more
: concerned with their own power than- benef1t1ng the1r members.' S1xty-

five percept of all the groups see th1san‘the pos1t1on of. the 1abor

't . - =, .‘\"- “..",A."_"
nions. : - . -5
. - ’.a "

Po]iticaiwparty 1inesxdivide‘those'who are in’agreement with . -7

-1

k]

these statements and those.who are in d1sagreement Sdgnific ntly more
_agreement is apparent with the Democrats than the-Republicans i all'the
groups except the high schoo] d1str1bﬁ§§§$§§&ucat1on students. her P 7. 7
po]1t1ca1‘partves in the survey were in agreement with the statements, .
more often than the m1xed.grouﬂiof Republdcans.ang Democrats.J These\are
s1gn1f1cant at the .05 Tevel of conf1dence, and therefore, thé nu]l

" hypothesis is. reJected for those demograph1c dat® cited. (See Tab]e.

]6 )
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. The Social Responsibi1ity of Business

. Four statements comprise this..section of the study:

N -~ . < D

- ' 1.. It is'padt of‘businpss'_resgonsibi]itw to‘aid society.

. The majority of eompandes are‘ﬁonest]} tryjng.to'be good -
. J cjtiaens and live-up to thedr socia] responsibi{ity; ‘
Businessmen;do'eyerything theyjcan‘tO”make a profit; even if

¢ '( g 1t means 1gnor1ng the public needs,

g b

_po]Tut1on they may be causing.

2

-

s .
\5 ' i Over 80% of the respondents be11eve that bus1ne$s has, some °

responsibility-to aid soc1ety Approx1mate1y the same number be11eve

\
that business 1s now trying to live up to the1r soc1a1 responsib111t1es

3 <o

. Lesseg agreement is found when asked if "bus1nessmen do everyth1ng they

- " can to make a-profit;, even if*it means ignoring the:public needs," and A

-

, = "most large companies -are trydng to prevent_and correct any pb]]utfbn

A

v Post secondary accouht1ng students and the cqmpos1té’hroup -

they may be causing. "% (See Table 17.) ~

indicated s1gn1f1cant d1fferences between the Democratsgand Repub11cans

\ . -

- on the sog:a] respc"s1b111ty of bus1ness Democrats#were ore -in agree- '
rd ”\.-‘ -

~

ment with the statements than were the Republicans ~M6¥mons from the

. . L A
° . “"!t;/\;:

gs; s ', same two grbup1ngs showed s1gn1f]cant1y;more agreement with the State-

L4

3 ments than the other re11g1ons S1gn1f1cance at the 05 level was

e .

ev1dent, therefore, the null hypothes1s was regected an the demographic

v&n\\b1es 6f~Democrats and 3@pub11cans and Mormons and Other/§e11gions
fﬁi—//as they pertain to post secondary account1ng students and the compos1te

“(see. Tab]e 18y, °

< .

. of all the groups surveyed

L

. : " Severa\\bf the questions asked in the quest1onna1re/op1n1onna1re

did not appear ‘in the nine major areas previous]y cited Responses to

L
.

i‘@‘-ﬁ' .

.
o h . -
. . > . . > LA

r . ' ' ‘

q‘ ; & waac N y ',
. - . . h— AN A = o S
- w bo .ﬁ'w.. N
m = R - 3 .

Most large compan1es are try1ng to prevent and corrgct any .- oo
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_- Agree
S 1T IS PART OF BUSINESS'
. RESPONSIBILITY TO' AID SOCIETY.

THE MAJORITY OF COMPANIES ARE
HORESTLY TRYING TO"BE GOQD

" CITIZENS AND LIVE ¥P TO THEIR
SOCIAL RESPONSIBILITIES.

BUSINZSSMEN 00 EVERYTHING THEY
#t TO MAKE A PROFIT, EVEN IF

1T MEANS IGNORING THE PUBLIC

NeeDsS. . S

MOST LARGE COMPANIES ARE TRYING

TO PREVENT AHD CORRECT ANY

POLLUTION THEY MAY BE CAUSING.
[4

TABLE 17

AGREEMENT OR-DISAGREEMENT WITH KEY STATEMENTS CONCERNING

L
W

RSN

. " Social Responsibility

v b

- -

. - .
Business Personnel

#

kA

D. E. Students Post-Secondary Acctg. Students « Private Citizens
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/AT
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69.7 80.5
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e

3
84.8% e '
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e
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SIGNIFICANT F-RATIOS AND ASSOCIATED HEANS FOR SEX, POLITICAL PAWAND RELIGION . L °
v ' ON THE DEPENDENT VARIABLE "THE SOCUQ RESPONSIBILITY OF BUSIHESS" T ’
. . | . . . . . 9 .
s Voo le “ D. E. Student§ . - Post-Secondary Acctg. Students  Private Citizens  Bustess Persgnnel Composite
. W Mean F-Ratio Mean  -F-Ratio Mean F-Ratio Hean F-Ratio Mean F-Ratio
Sex: - ’.; o .
. Male . - - - - - - L e e - - .
. Femle e T . - - e - - - e
B, omE, L, . - : ' )
Political Party:
" Democrat L - 3.0887 -7 .- . 3.0686 .
' ) b ‘. 5.5243 ’ 8.6179.
Republican b - 3.4645 . - - -~ -- -, 3.2658
. ' . .. P
v e Qthers e -- - “- -- - -\ , o - T . =-
ot ‘B“epubican & Democfat P .- . .- |-~ .- ’» h . - - - Ll
t. ‘:" ; ’ ! - Tt ' - -
¢ Religion: ‘ . - ) . =ty
Jormons I - 2.1748 - o .. - 3.0959 -
T . - : 4.75% ‘ S ' s 2 3962
P L s, Others - -~ _ . 3.4629 . - - e - . .
s h . % . X ’ N \ - K 5; -
) - \ , *F(.05,1,371 )*3/.84 “rli *F(.05,1 .373')'3.§6 *F{.05,1,331)=3.84 *F(.05,} .{29)'3.84 *F(.05,1,1436)=3.84
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these questions'appear\in‘the following sections of this chapter..
oot . . . : - ) .
- . . y . B ) .a

—
[

Impressijons of How Much Américap Business is.Doing
£

Each group in the survey was asked to rate how they believed . .

.

American business was doing,ih 34 situations. ‘Their ratings were to be'
-ws one of "a great deal;" ‘some," Ma little," "noth1ng at a11 " or "don't

know. " Tab]es 19 and 20 suggest ‘that there:is not.d maJor d1fference 1n

J 2

any of the groups surveyed as to their bas1c 1mpress1ons w1th these -

_ statements. See Appendix A for the quest1onna1re/op1n1onna1re
-k . A

¢ - 7

"+ " . Contributions of Bustness, Government and Labor

Eg -

ineteen questions were subjected to the follpowing question,

"What is your opinion on the relative contribution of business, govern-
>~ ment, and labor today?“‘ Table Zlcgeperally-indicates that Jaborjifﬁi not
. *rECeive as much support as business and government {n thédr contribution
to the American life style. They did rece1ve considerable shppdrt in
the section of "Business:as Emp]oyer ‘Th1s would be the area where

they are generally- thought to be able to have more impact. . Government

espec1a11y_rece1ved strong suppor! in- the area of "Social Respons1b111ty,"

~*Y

b

and moderate support in the area of "Consumer1sm." Business was stron -
est in certa1n parts of the sect1on on the "Economy," and they shared g\\\

b s
T e

" the support with government in the sect1on on "Equal 0pportun1ty

[S >

Amount of Confidence in People Running Various Institutions

. Each respondent was asked to rate e1ghteen d1fferent major
- 1nst1tutions in our country as to whether théy had a “great deal of/

conf1dencea" “some confidence,” "11tt1e conf1dence ¢ or "no confidence

o

at all" 1n them In onlyaone instance did any group have a ranking of
‘g?gﬁdeal of confidence. This was for organ1zed

more than 50% with a

- e

.[;Bi}éi . L .‘ . | ';/(‘-'. ?{1 | ‘... ‘ .: \

“_g




a ‘ v
12
. - .
. f T b - -
. ¢ YW*’%. ,
\ . ’ ‘ s
. - ' E TABLE 19 .
* X '/-J*:q -
R IHPRESSIONS oF HW HUCH AMERICAN BUSIHESS Is DOIN'G
P ) e o, . . (Percentages)
i ‘ . . . T .
A T T "t Post-Secondary - 7 oL :
: < D. €. Students '_Acctg. Students Private Citizens  ‘Business Persarinel
' s\ '§ * E ° E o . E - 'é;
T 2 £ 3 g & 50 22 L cxlE 5
- 1 L = € ¢ % = < » = » = <
. Ef:8 2E<E PR 2E EREE OB
conomy a . N = N
MAKING ECONOMY GROW 7 321 42% 171 3% 49%2"'. 38% . 9% 1% 43% 34% 4% 3 "80% 38% - 8%. 2%
BROVIDING JOBS 32 43 4 45 40 10 3 4 38 13 2--.48 37 N 2-
PAYINS DIVIDENDS 10,3 % 4 15 38 17 2, 2 B M- 2. A 406 2
- BEING SOUND RiVESTMENY, 9 33 2 5. 14 40 23 1 17 43 16 3 . 18 37 22 2
. REASQOMABLE PROFITS ' A5 37 U 7 24 4 18 5 25 33 23 8 Y9 & 20 7
REDUCING DEPRESSION THREAT 12 24 3 15 '8 31 31 15 10 24 33 18 13 30 31 14
ELTMINATING POVERTY 7 18 29 29 4..15 3% A 7 19 27 30 3 .20 &1 30
KEEPING DONN LIVING COSYS .~ 9 18 35 31" . 54} 33 3 . 9_ 12 3 4 7 %1 36~ .32
* ' Consumerism . - o ) . =y -
. : - &S ]
DEVELOPING BETFER PRODUCTS 3 318 20 4 44 P N 1 -49 32- 14, l « 49 40«ﬁ 0 1
SAFE PRODUCTS - 38 39 15 2 3N 15 1 32 47 U& 2> 29 49 19 2
_ HIGH QUALITY, PRODUCTS 19 38 28 9 19 W8 26 4 23 37 30° 7 a4 41 2 6
,  * CONSUMER SATISFACTION 15 37 8 9 15 '2_5:“ 32 4 14 417535 5 18 49 28 2
-« Business as Employer ' o o i ‘ ) -
" MEDICAL SERVICES . % 41 20 6 24 5 18 1 31 46 14 "4 8 5 15 2 3
*  HEALTH AND SAFETY ’ 5 42 25 2 23+ 60 13 1 28 47 719, 2 5 5 16 2 2
REASONABLE WAGES 23 46 20 6 5 57 15 2 26 50 18 4 2 53 2 ¢4 -4
DEALING FAIRLY 15 32 3 6 11 80 32 2 13 52 25 5. 16 51 27 -4 0
EMPLOYEES' POTENTIAL - - 14 42 28 -6 1N 39 39 6 9- 37 37 9 13 43 35 6 7
RE-ASSIGNING WORKERS | 71 28 3 13 6 23 43 10 L] ‘,24 + 36. 12 ]4 v 38 11 12
. d Py . - : - . _ ’ ] .
1 - » - . .’
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. ’ A

fRIC- = e

P v R - . o




i
)i .
=
* '“'li;\ \/
o : AH . 4
A .
Equal Opportunity

N g

OPPORTUNITY FOR MINORITIES
OPPERTUNITY FOR WOMEK

GIVING YOUNG A CHANCE .
ELI;!&;ATING RELIGIOUS PREJUDIGE, !

Social Besoonsibility.

SUPPORTiNG EDUCATION
SCIEIGHREC PROGRESS
CULTORAL ACTIVITIES ,
RAISING HORAL STANDARDS
. REVITAUTZING COM4UNITIES
HELPING NEE
. GGOD CITIZENSHIP
m,,’g',ATEHOLmeu

IR.POLLUTION

. Government

2 WORKIIG FOR GOOD GOVERNMENT
& 'REDUCING WAR THREAT

R

ERI

PAFulToxt Provided by ERIC -

S
) TABLE 20 v .
\ A It; ‘\_ PN - 3 .
IMPRESSIONS OF HOW MUCH AMERICAN BUSINESS 1S DOING I Yot
. » (Percentages) il '
~ N . ¢ \‘ .~
Post-Secondary - o .
D. E. Students Acctg. Students Private Citizens Business Personnel &msit’e
: . . : T
3 3 . L;- 3 -
8 ° =) 8 . o & - 8 B ~ o 8 )
re] 2 E } oy ‘ 3 E P . .2 E -« ,.‘,"" IE re] . -'—’ -E
s ¥ £ 5 N ® -85 H 'g S .5 2 & 8 5- 8 ¢ £ s
5 8 35 28 &GS s & B S8 .5 85 &8 5 &8 58
’
20% 44% 213 4% 28% 48% 19% 1% 275746% 21% 3% 28% 45% 23% 1% . 26% 46% 21% 2%
2 45 23 4 20 's4 21 1 200 46. 28 12 23 46 25 3 21 48 24 2 .
21, 35 30 N 19 .46 26 5 20 40 32 S5° 26 40 27 5 21 40 29 7
15 25 26 16 . 92 28 15 7 25. 27~ 22 13 21 27 15 n 26 27 18
. ‘o Aﬂ 4 P
. 5‘ - L3
7 . - b o 1 . B
0%, 403 24% 6% 4% 51% 255 3% 173¥45% 2%, 5% 17%. .49% 27% - 2% 17% 46% 25% 4%
18 32" 22 10 3B8{ 38 W 2 29 33 22"i%4 28 40 16 3 28 36.18 5
7 3 3 4 7137 40 4, 13 43 28 -UB*13al0 46 T3 4 9 41 3 ¢
10-23 28 26 3/ 14 29 42 5.16 35 3%~ 6 200 ¥ 29 6 18 N 2
N 32 26 10 8/ 29 36 .10 9 23 % 9 %1 o33 %o 10 3. 31 10
n 21 39 18 37717 49416 6 - 6. 5 22 48 14 6 21° 4 16
13 31 37 10 8 32 39 12 9 - 36 9 12.37 38 7 11 34 38 10
3 25 37 15 8- 24 48 9 9 31 39 7 732 .40 7 8 28 4 10 4,
13 2% 38 13 6 27 4 10 10 3@ 3B 7 6 34 43 8 9 3 42 10
; ~ _ . * ) . |
15% 25% 38% 1% 13% 35% 33% g%  13% 40% 28% 10% 15% 41% 28% 8%  14% 35% 3% o@
9 2. 20 21, 5 14 20 27 - 6 13 2M 29 5 127 16.2.32 ~ 6 15 19 27
v s ' ) - ‘-‘;
Lt - J
R
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TABLE 21 : : -
; PERCENTAGE OF RESPONDEWTS SELECTING BUSINESS, GOVERNMENT OR LABOR AS DOING THE MOST N seLecteD AREAS
 D.E. STUDENTS POST-SECONDARY ACCTG. STUDENTS  ‘ PRIVATEVCITIZENS  BUSINESS PERSONNEL - COMPOSITE
2 = : , e =t
[} v , N
P o -~ -~ »
- w5 . 43 S . - -
£ E . 5 g 2 8. .F 18 F
c = c e . [ c & c 3 &? L s
z ¢ 8 Z 5 5 T ¢3 R 7 2 ¢ 3
N a8 8 3 2. 3 5 38 3 - 2 8 3 2 8 3
Equal Opportunity ' .‘ . °. ’ - o
JOB OPPT'Y FOR YOUNG 543238 20% - 60% 173 18% © 57%19%17% 67% 6% 12% 9% 195 17%
EQUAL PPT'Y, Fa@s WOMEN 36 4119 24 52 18 27 54 15 29 52 14 ' 29 50 16
| EQUAL CPPT'Y, FOR MINORITIES 2947 20 20 36. 19 18 °60 16, 4 60 N 23 55 .17
Economy s T ' < , ) ) .o N - L
£ ', . ‘s - , s - .
“INCREASING PRODUCTIVITY 1177 29 . 7 5 13 Y92 913 72 8“3 (67 10 17
; REDUCIIG UNEMPLOYMENT 32 49 16 38 . 42 14 4 37 12 42 40 N 38 43 13
RAISING LIVING STANDARDS B 44.19 + S8 24 ‘12 48 23 25 50 22 22 27 29 19
REOUCING DZPRESSION THREAT 25 55 17 355 48 9, '- B u M 3| 48 10 32 49. 13
CONTROLLING INFLATION S %6 813 n 58 ' 8 53 6, 28 "S6 6 «26 59 7
Busdness As Ergp?oyer l ! T N . . ;‘ -
EMPLOY. PPOB: OEg.RumtAnou *7 a0 (30 25" Y86 .23 . 25 .43 1§ 32 a7 17 4 23 27
FAIR PAY P:D BENEFITS . 3% 372 R 23 -~ 3B 26 24 43 ¥ 22 38. 3221 35
PROBLEY OF OLDER WORKERS . 24 ,47 26 25 - N 28 .21 4 25 22 45 z:f “ .23 45 26
Consumerism ‘ - . ) . - B
PR R . i a X
SAFE PRODUCTS : “46 40 10 3 57 7 33 54 93 30 5 8 3% 52 8
KEEPINS PRICES FAIR 3 45 14 - 6 - 03 9 41 35 14 455 38 .9 . ,42 40 12
REDUCING URFAIR PRACTICES 21 58 18 5 14 66 - 15 20 55 17 19 59 .17 18 60 17
. ‘. p— - T - .
_, Social Responsibility .- A - )
SCIENTIFIC PROGRESS - n 28 55 12 ag” 44 2 a4 50 3 a2 49 4 0 50 5
REDUCTHG POLLUTION 25 58 13 - 4o 13 76 6 15 74 "6 - 17 14 4 18 70 7
IMPROVING COMMUNITIES 2 4’28 R 47 16 37 39 15 © 32 50 12 30. 46 18
SUPPORTING EOUCATION  ~ 19 63 15 13 78 7 . 20 65 10 19 68 8 18 6f 10
BEAUTIFYING MATION 17 051 22 15 68 noo g R I AR - 18 63 14
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're11g1on among the post-secondary account1ng students OrganTied reli-

‘g1on and medicine generally received the h1ghest rankings with auto- ‘

mobile dealers, adyertjs1ng, television, and 0rgan1zeq labor rece1V1ng , o

some of the lowest rankings of confidence. These findings would seem to é\‘,
para]]e] some national studieS of the same var1et}]6(5ee’Tahle 2%.)' L
¢ . .

.‘ . i . 0. ) - - "
Relative ‘Importance of Individual Effort, the Business System, Labor Unions

‘or the Federdl Government, in Helping the Average worker Live Better

A1l groups 1nd1cate that 1nd1v1dua1 effort is the most important
of four factors in helping the average worker live better The bus1ness
system is ranked second by all theigréups» Labbr un1ons and the federa]
goVerhheht were éenera]]i equally weighted. (Tab]e 23 provides the data

for each of the factors -involved,) >, . : I D

» . . ‘ s

What is.the Best’way to Raise the Stahdard of ‘Living?

. Increas1ng product1v1ty rece1ved the greatest: support except
among the high school d15tr1but1ve educat1on students where 35%. be11eved

that reducing the pr1ce of products wou]d be the best way to raise-the -

'standard of 11V1ng Interest1ngly encugh on]y 38% of the composite group - . ,_’
”bel1eved that 1ncreas1ng product1V1ty would he]p, 23.5% believed reduc- ’ "Ti
ing pr1des, and 17. 8% just didn't know if any of the sé]ect1ons would B~ ‘(

. raise the standard of 1iving; - .however, many swggest1ons were made other

than- those listed on the quest1onna1re/opan1onna1re See Ap1§hd1x F

ano_ Table 24. -. - @ . ,
Profits on the Sales DoTlar, B - o S ",
, "ﬁm N ' < . i ?' -
Nat1ona1;y~1t Js thought that app/ox1mate1y fiv cents 1s the n ‘“E?V‘
amount earned on each sa]es do]]ar. ble 25 indicates that general]y SN

‘feggr than 40% of any group listed a f1gure between one and seven céntst
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TABLE 22 ° o
i . AHOUNT OF COMREDENCE IN PEOPLE RUKNING VARIQUS INSTITUTIONS o ]
. e
’ 5\ . L4 .
T g B.E. STUDENTS POST-SECONDARY ACCTG. STUDENTS ~ PRIVATE CITIZENS ~ BUSINESS PERSONNEL COMPOSITE
- = = - i =
: g - g - g l & - &
- E e T .2 H e Yy oe
T S-ENRE R LI - N e LT
< ¥Fn - = <, v -t = < (2] - = < v - = | <« N 4=
J . - .. . .
4 . i , » .
BANKS/FINANCIAL INST. 401 49% 72 26 398 51% 5% 1% 329 5% 7% 2% 35% S1% N3 1% 37552% 7% 2%
BIGBUSINESS - 28 45 24 4 24 53 1B 2 17 52 2% 5 18 60 6. 3 2521 3, .
» i ~ P H
SMALL BUSINESS . 37 46 12 2 35 53 8 0 29 54 13 1 N %6 9, 2 , BSZN
;#RGE RETAIL STORES . .24 53 16" 3 25 58 12 1 122 5120 20 26 55 16 2, 245416 2
HILITARY @ 41 35716 4 23 5 7 2 7 1946 26 5 22 4 28 -8 214221 6
SCIENTIFICS COMMUNITY N 43 B 4 2 . £ -0 3 347 N2 ) B 46 8 4 %4612 3 °
. g AN * .
. MENTAL HEALTH/PSYCHIATRY 3% 43 15 5 22 8 - 2 6 20 44 26 6 2 52 17 6 284521 6
© MEOICINE . 48 38 9 3 9. 31 9 2 37 48 1102 3 089 30 2" 436310 2
. EDUCATION @2 36 13°5 I 4710 4 3N 50 j2 4 28 .55 ‘12 2 34712 4
_ORGAHIZED RELIGION ~  °. 43 30 15 8 51 29 10 5 39 35 16 .6 7 B 67 433204 7
" ORGANIZED LABOR = ° 258550 175 g 3 3 20 .10 33 %% 17 10 36 36, 16 14383018
UTOMOTIVE .DEALER 125432 37 16 4 26 46 19 426 49 20 5 B 45 1 7284819
EXECUTIVE BRANCH.OF GOV'T. - 23739 25 10 12, 49 8 . 8 ‘e 1346 2 9 13 5347 7 1547 26 8
SUPREVE COURT - ~ © 33 840 17 8 2 45 2 8 14 43 29 10 24 4 24 &. 2343238
— . v
RONGRESS o C L3200 w0 Y 3 3 9 n" 40 35 10 12 49 29 . 8 154231 9
ADVERTISING ) 13 40 33 1 6 . R 4@ 7 ©9 30 39 19 i 42 3 N -10363714
TELEVISION 21 40 28 8 8 38 39 no L0 34 39 14 8 47 N 10 12¢40 34 N
= . . . . -
NEWSPAPERS 28 47 19 3 n 56 26 3 15746429 7 2 55 251 6 175125 5
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FACTORS:

v

INDIVIDUAL EFFORT

.o -

" LABOR UNIONS

-

- FEDERAL GOVERNMENT

Aruitoxt provided by Eic:

S e

S
. TABLE 23 R .

o d RELATIVE IMPORTA{{CE OF FOUR FACTORS IN KELPING THE AVERAGE WORKER LIVE BETTER .
. o o

. 1 WOULD BE MOST IMPORTANT, #4 WOULD BE LEAST IMPORTANT .

o P | 2 B 1] "

M’"&% 4 - ]
D.E. STUDENTS 18.0% . 8.2% .37 5.2% -

-~ POST-SECONDARY ACCTG, STUDENTS  62.3 15.2 - 8.6 7.7
PRIVATE CITIZENS- 75.5 7.4 3.7 6.6
BUSINGSS PERSONNEL ., 1.6 py B84 2.6 7.8 -
COMPOSITE A 9.9 4.8 6.6

" D.E. .STUDENTS 7.2% " 58.4% 21.5% 7.7%

* POST-SECONDARY ACCTG. STUDENTS n.z., 37.2 30.1 14.4  qime
PRIVATE CITIZENS 12.0 47.9 21.1 n.y .
BUSINESS PERSONNEL 9.9 , 517 22.4 1.3 -«

T cQMPOSITE T T 10.0 . 48.7" 23.9 1.0 N

M oL
D.£. STUDENTS 4.7% 15.1%, 31.5% 42.8%
POST-SECONDARY ACCTG, STUDENTS  12.5 29.8 4.0 26.9
PRIVATE CITIZENS 9.7 « - -: 23.4 2 129
BUSINESS PERSOHNEL 6.1 - 18.3 36\0 35.2
COMPOSITE . N 8.3 21.8 302 3.6
D.£. STUDENTS 6.7% 12.6% 37.1 Nes
POST-SECONDARY ACCTG. STUDENTS 10.8 - 19.3 27.6\ 35.2
PRIVATE CITIZENS - 8.0 14.8 29.6 38.5
BUSINESS PERSOMNEL ' 7.3 18.3 34.0 3.3
COMPOSITE 8.2 , - -16.2 32.1 3.5
. I . b o
o i .

: he « v .

. @: - L4 [}
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' TABLE 24 pen ,/ |
WHAT 1S THE BEST WAY TO RAISE THE STANDARD OF LIVING? — ,
Y] ’ . £ - ' i E
D.E. STODENTS POST-SECONDARY ACCTG. STUDENTS. . PRIVATE CITIZENS BUSINESS PERSONNEL  COMPOSITE %
. 35.0% 17.8% , 208 LR 2358 |
3.0 4.2 9.7 j‘ 24 8.e
17.6 ’ 45.3 . . 2.7 Y488 8.0
. N § .
5.4 10.9 ~ 9.4° 8.6 -
]
23.7 17.6 14.8 17.8
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" THINK PROFITS ARE: o
0. E. STUDENTS
*POST-SECONDARY ACCTG. STUDENTS
PRIVATE CITHZENS'
BUSINESS PERSONNEL
COMPOSITE _

THINK PROFITS’ SHOULD BE:

« 0. E. STUDEHTS
£OST-SECONDARY ACCTG S‘ﬂJOENTS

<
=

,RIVATE CITIZENS
BUSINESS PERSONNEL |

COMPOSITE :
’ 2
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TABLE 25 =
¢ -y ~
WHAT RESPONDENYS THINK PROFITS ARE ON A SALES DOLLAR. . .
AND WHAT THEY THINK THZY SHOULD BE

1 -
' o MEAN
1-3¢ 47¢° gelze 1322 23-32¢ 3-42¢ - 435% 53-99¢ ,  AVERAGE
8% Tax 123 - 108 7% 7% " 6% az 20.5¢
15 27 17 s ) o8 7 2 5 1 15.06
14 17 15 15 1 ' 3, 1 15.93
17 20 17 13 8 Y S . 2 15.30
15 20 15 15 9 3 . 5 1 16.74
128 . e, 12 Nz ns e 8% - 3 20.92¢
9 20 20 15 12 5 3 1 16.51
3. u 16 B .. .2 4 0 13.08
-7 19 21 16 10 3 6 1 18.29°
10 9. ¢ 197 13 ‘IO a’ 5 T 17.46
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A11 groups except the high school d1str1but1ve educatibn students thought

it averaged around'16% earhed on each sa1es do]]ar. It was ev1dent that

. - i

';;gey believed this)was a,realistic perceftage because when asked what

- LR

ount was that business should earn in profits the

they thought the a

mean average was somewhat the same.

. How. Business Prof1ts are Viewed

<& -~

‘Table 26 suggests that 50% of the respondents be11eve that bus-- -

iness profits are reasonab]e Th1s somewhat- corroborates the findings

in Table 25 when little.change is indicated when the respondentsgnere

asked what they thbught profits showld be. ~Twenty-six peroent, however, ’
believe that profits are too high. b )
. R * M

?

What Happens to Company Profits? . . o

-

R

When asked what happens to company prof?ts, or what should
happen to them, it is notable that all groups be11eved that they shou]d

ggjft inore of the prof1ts to thekemplgy“es themse]ves or to chath1es,

schools and community organ1zatf6n5‘n§theﬁ'than to have them, given to
shareho]ders«or as bonuses to top execufﬁves The amount for re1nvest-

\ment in expans1on 1ﬁc1ud1ng research and deve]opment did not exper1ence

—

- %

a shift. Apparent1y the respondents believe that this is adequately

‘%‘KQ

' (See Table 27.) : - < ‘ AV L
. 4. ) ‘ - - -

being served and should c0nt1nue in approfgmate]y the Same proport1on

2

Largest Single Gontr1butor and Greatest Threat to Amer1ca s Progress

'”._° e Business is considered the greatest contr1butor to America's® -
Y -
grogress except w1th the high school distributive education students who

believe that education is-the greatest contributor. Tab]e_28 indicates




TABLE 26 ' . -
HOW BUSINESS PROFITS®ARE VIEWED

. rd : . ’ ?- ) \z '_ .
. ¢ o * 3' "" N 4 .
D. E. STUDENTS POST-SECONDARY ACCTG. STUDENTS PRIVATE CITIZENS BUSINESS PERSONNEL COMPOSTTE
00 HIGH L Theas & . e RN 35.6% 21.58 R 1A 1
. - 5 g ) y M
REASOHABLE -~ 830 . 60.4 ’ . 839 92.6 50.1
M Y * ’ p : : * N 5
NOT HIGH ENOUGH 8.1 7.9 R 4.8 13.4 8.5
DON'T KON LY 7.4 ° . 12.5 .6 n.a
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. ” et TABLE 27 oo
< & v . < -
¢ WHAT RESPONDENTS THINK HAPPENS TO.LARGEST PORTION OF COMPANY PROFITS, s
\" ) " , AND WHRT THEY THINK SHOULD HAPPEN B S o
“ ' - Refnvested in Expansion  Distributed Given as- Contributed to Char{- \
(Includes Research To-Owners Bonuses To Shared with itfes/Schools/ & ‘Com- \
. and_Development) {Shareholders)  Top Executives  All Emplojees  rmunity Organizations - Othe
T DO YOU THINK ACTUALLY ' . c , $
ENS TOSTHE LARGEST PORTION .- . N .
, OF A co:«pm"s‘)%szcrm . o ) »,
| D. E. STUDENTS - 4825 - 20.8% ‘ .58 *9.8x 2.’ sg;
\- POST-SECONDARY ACCTG. STUDENTS 5979 .~ 19.6 L 62, 2 4 0.0 5.9'
* . » , . O - 3
_ PRIVATE CITIZENS . 45.3 2.9 ~15.4 54 ~ [. 0.6 . 3.4
» - e -t . e
BUSINESS PERSONNEL 55:8 2.3 9.0 .20 - 03 g 20
. . > %’ - éﬁ< .
CQMPOSITE  ° * . 51.6, o \ 23.6 10,4 5.2 . . 0.7 4.2
R e 1 '-, EN < ) f’i 1 _ . \f\u
WHAT DO YOU THINK SHOULD RN . . 4 .o A
’ HAPPEN TO THE-LARGEST PORTION . v
< OF A COMBANY'S NET PROFIT? . e - <. e
. \ .
D. E. STUDEKTS \ 9,8% ‘ 1.5¢ 27.6% d 1.28 ‘@;.7
;7 POST-SECONDARY ACCTG. -STUDENTS ue 0.7 12.9 . 3.7 - . 35
+ PRIVATE CITIZENS > 20.8 To06 S L104 A Pty
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LARGEST SH\GLE COHTRIBUTOR AND GREATEST THREAT TO AMERICA'S PROGRESS

LY

D.E. Students | Post-Secondary Acctg. Sfudents

e

TABLE 28

£y

. Private Citizen _Business_Personnel

bor Organ%nti on

L
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that_government is the’ greatest threat,‘W1th 1“§%r organ1zat1ons ranking
X ,g"f o
a1most everydgroup There were also s1gn1f1cant

\

a close second w1

na1re/op1n1onna1re. These are’ foundi1n Append1x F.

3

- Contributors to Inflation ' ’ - NG

géoyernment spendingowas considered as a major"factor by.all the
groups- in their contribution to 1nfﬂation Labor—pe%%eqes was the
second most 1mportant factor with consumer spend1ng and buginess po11c1es

v’contr1but1ng some to thexd11emma. (See Tab]e 29.) ““a‘ \

—f

" How to Keep Profits Reasonable

High school distributive education students were close to being'

~

"even]y sp]it as to whether competition or government controls would keep

- profits reasonab]e In Table 30, approximately 70% of the others sur-

veyed be11eved that compet1tion wou1d bemost effectiVe, however, 25%

\ .

* believed that government controls. wou1d be needed

b °

X

Imgress1on of Bus1ness4?&st mo l.
Few respondents chose the statement "very good--needs little,

change " It is evident that they see business needing sLme improvement
' 1n the1r 1mage " The .second choice of "on thﬁ.WH°1f -the go%d features
outwe1gh the h/d . was chosen by over_half of tﬂe espondents n each
group except only 30% of the: h1gh schoo] distr1butTve educatton students
, made tﬁat se1ect1on The h1gh schoo1 students were much, more cautious
n and 40% of them be11eve that "1t ha's as mjny good features as bad "
Tab]e 31 suggesés that the h1gh school st
: v1ew of bus1ness, wh11e 1t‘seems the o%her groups are digtinctly 1nc11ned

, towards a more positive view- - -

vl

s

LS 4

dents have a much more nebu]ous,
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% " ;. CTABLE 30 .

. _ " _ . HOW TO KEEP PROFITS REASONABLE
PR 1'.\{5/ R * - 3 : . . R s .
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AT T D.E. Siudents “post-Secondary Accto. Students Private Citizens ' Business Personnel  Compasite
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- Today's Attitude vs. Two Years-Ago '

s
' : A

~
\]

, Pest-séEondary accounting studehts‘and businessdgersonnel seem = . .
b

1ncb1ned to be more positive about the1r attitude towar usﬁness than

o they were two _years ago accord1n to Table 32. Approximatéf§*43% of the -
. g

p?1Vate cxtlzens fat about the same, wh11e the h1gh schoﬁ?wh1str1but1ve
) ¢ . -
. educat1on students cont1nue to, show some pess1m1sm w1th approx1mate1y

| 34% of them believing that their att1tude.is Tess pos1t1ve than. it was ~
) T ' ) " - ; y Y .
two years ago. ‘ o “ i R T . I
‘ | 4 - ' 3\ . .‘ . " . - e 3 . P . “ .
- ' Best Econom1c System for the Un1ted States ,° . : '(;

,Over 50% of all the- groups favored capitalism as the best economic

- ¢

”&system for the Un1ted‘States S1xty-s1x percent of‘the post-secondary ' ~:f K

. -\,b

.;‘ s accounting students choSe this system, wh11e only 33% of the h1gh schoo] 2

24

d1str1but1ve educat1on students beTleve that cap1ta11sm is: the best eco-.

et . nomic system. 'y Approx1mate1y 17% ‘of -a11 the groups favOred a comb1nat1on"
LI % \
l : - of cap1ta11sm and 50c1a11sm Table 33 a]so suggests some uncerta1nty

I 4

espec1a11y~w?th the h1gh schoo] d1str1but1ve educat1on s;udents who had
>

?;‘3 g 27% of the1r group suggest1ng they d1d not know which system—weu4d—he———————-——
,fif’ %. - theﬁbest for the Un1ted States ;“ - 'J:j ‘

"




. ATTITUDES ARE MORE POSITIVE -+
, NOW THAN'TWO YEARS AGO
. i ‘ o

* ATTITUDES ARE ABOUT THE SAME
«  NOW AS TWO YEARS AGO .

ATTITUDES ARE LESS POSITIVE
NOW THAN TXO YEARS.AGO

Aruitoxt provided by Eic:

_D._E, Students
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HOW TODAY'S ATTITUDES TOWARD augfﬁ;i‘ss DIFFER_FROM TWO YEARS AGO

: .) L [ .
Post-Secondary Acttg. snium& Private Citfzens

Business Personnel
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o g’ o ot ' SUMMARY, €ONCLUSIONS, AND RECOMMENDATIONS g .
a I }'f ' - e e : ~ o .
- . Q' : . . S Summary . .o .. e
! A// ) The purpose of th1s research proJect was to determ1ne the per-° Ll

T J!EI - ceptions of’var1ous groups of 1nd1v1dua1s concerning Amer1can business,

. - government labor, "the free enterpr1se system +and other 1nst1tutrbns ﬁh .
¢ : " = . Coe i ‘. 4
. ) . . o e / -
.o + o, our soc1ety . ' - | ® :
. * - ‘ N r 4 '/

' The research progeqt was de51ghed to determ1ne attitudes and L;}‘
-percept1ons of four groups concern1ng var1ous t0p1CS The four groups
'_th1uded in. the study were: (])*:tudents enrol]ed in Utah high school - ’
d1str1but1ve educat1on programs, (2) students enro]led An 1ntroductory
- . account1ng.c0urses in postlsecondary 1nstitut1of:”1n Utah \(3) business

\peronnal from se]ected bus1nesses and communﬁt1es in Utah; and (4) repre--

-

e ' sent‘iﬁves of the" pr1vate c1tizen sector of. society - con
.. ‘. - X . , T . ’
’ : Progedures N R _ e
P & . T
i e The study was conducted from‘September 1976 to Apr11 of 1977~ i

~

- \.,, 'Y > Y t
- The' questionna1re/op1n‘onha1re was adm1n1stered to 1nd1v1dua1s 1n each

N . - —_

of the. four categories 11sted above. Par;icipants used 1n the study

. €
] ?” -
K "3;, 'ﬁere se]ected on a~strat1f1ed random samp]e bas”s cot - ' o -
. Ty . . f i . ) ’
,AE. S ,f - Inasmuch as the study 1nvo]ved both high school and post- ST

Al ‘ r& L) i
,secondary :;udenta, the on]y communitfes used in ¢he post secondary, .
busfness P sonﬁel, and pr1vate c1tlzens port1on of the survey were —

'commun1t#es wh1ch had both hfgh school distr1butive\educat13ﬁ'and post-

3

: secondéry programs These communfties fnc1uded Cedar City, Ephhaim~
> , e , "

[ - P N D')“. N .« " ’ . "




e N

- e wles |

-—

b
i

-'-‘ hd - ".. - . »
Logan;'Moab, Ogden, Pﬁ?ce, Provo, Richfield, Roosevelt, St George, Salt

. MR A

. Lake Ctty, "and Smnthf1e1du .o ) Pe )

"Jﬂ\f . Y «

Quest1onna1re/op1nionna1res ysed in th1sﬂstudy were prepared in

four'co1ors _ wh1te—-d1str1but1ve educat1on student% buff—-post secondary

~

accounting §tudents green--buswness personne], and p1nk—-pr1vate citizens.

The 1nstruments were d1stributed to 1nd1v1dua1s in. each of.the se]ected '

'

.‘-‘ o ,«p

populations, on a random /as1s ‘ Sl

. Completed: questfénnatre/opinionna1résefon ea'h of the popula- 1éﬁﬁhm&%’3

l

‘tions surveyed were punched on card;.and sent to the Br1gham Young -

!

UnJvers\ty Computer Center for stat1st1ca1 computat1ons

The stat1stica1 methodo]ogy used was the Statﬂst1ca1 Package for-"

-

Social Solences (SPSS) for the comp11at1on of . each - category of data

‘ r ‘-

After the data were summar1zed for each 1nd1v1dUa1 group TEW was neces-

. -sary to used another adaptat1on df SPSS to. determ1ne the est1mated means

33» . 0
ofathe;key stateMents that#Were used Ln determ1n1ng szgniﬁ1cance betweep

for~the analysis of var1ance was ca11ed "Rummage" wh1ch enesal

by

ana}ys1s of variance, ana]ys1s of co- var1ance, experwmental des1gn,

r gress1on, ghted least squares multnvarigge ana]ysis of ce- variance,

t -

and mu1t1d1mens1ona1 cont1ngency tab]es . f : . -
T - o s o L
F1nding - e - ‘@ . SRS .
. Significant d1fferences were found to e%&§§L1n some manner .

3 . -

1ficant d1ffeni

4

/hetween and among the groups 1nvo]ved in the studywigngl nine bas;c
i

grouplngs of key statements The majorfty of the s

encésuwere dinvolved in the area of po]it1qa1 party aff1Tiat1on .

enr O

RN

) .%‘.

.-

\,/ purpose computer program “or solving linear model prob?ems arﬁsrng“from“—*‘**ﬂ /

/

/

.
3
9

. 'selaeted demograph1c data and the dependent variables. \::f>jzth0d used\ ;_:’::2////

g
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- - ] In additiop, each gtroup. surveyed was asked“to rate how.they
-T" ;_ be11eved Amer1can bus1ness was d01ng in th1rty~f0ur s1tuat1ons There \ )
‘ . - =

" was not any major difference in any of the groups surveyed concern1ng 2

"their jimpressions. The h1ghest rating (45%) given-in the compos1te

Hst1ng for business do1ng€ "great dea‘] " was in tfgarea of deveToping

petter/produd&s -On ‘the other hand the compos1¢e listing 1nd1cated that

,n\' : 35% of those surveyed felt. bus1ness was doing.“nothing at all" 1n the

R p ’ area of. keep1ng down 1]vgzg_costs ' .

' Respondents were uest1oned concern1ng the1r opinion of the

-

L]
ol (S
: o

‘ re]at1ve contr1but1on of. business, government and Tabor today in

soc1ety Gehera]]y labbdr. did not rece1ve as much support as bus1ness

-

and government 1n relat1on to the1r contrnbut1on Governm%nt received

fmae e~ ey - e == _— & e ——————— L, .

¢ espec1a11y strong support 1n the area of "soc1a1 respons1b11ﬁty .

" Business rece1ved its strongesttsuppont in ‘thé" area on the "economy." .

-

= . e Responses to quest1ons 1\ke "What 1s the best way to raise the _ .

N, - -

,:a?g;" standard of 11v1ng; "How mudh prof1t does a business earn on each saless

y . -J-“z':-

1nd1cated thatsbas1c Ny mos,

o do]lar," and "what is the Qst econom1c system fon, the Un1ted States,"
of the 1nd1v1duals surveyed did not have

" as v
oo ver&’good unégfstandfng of - basic eeonomfc concepts

y:.saf} o oo ~ ) '

> . In addltﬂmn,-‘ ) es g1ven to open ended quest1ons on the /

[ M".

quest1onna1re/op1n19nn?1re 1nd1cate that many,people have ‘very def1n1te :

! -
' opfn1ons congerning

N 1abor. Responses ranged from "Get the fedqra] government out of” al] ,

bus1nesses,“ to "I fd%or a neo soc1a1 cooperat1ve typé 3f government--one
‘\

ety , Q
free of the deb111tat1ng effects of Fre3ud1ce and fa{or1tism (See ?

-
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. o ConcJusions . ¢ R

. On the basis of the findings of this survey, the following o
conc]us1ons are made: . ' N

1. Po]itica] oarty atfiléation significanf]y divided most _

L)

groups on the 1ssues of businesses' 1mage the va]ue of -profits in a
L

free enterprise lsystem, the.size and eff%ct1veness ofahg-:::f organi—

zat1ons and who is best able to- ach1eve the goa]s of a free ﬁarket

economy RepubI1cans tend to rgew bus1nesses contr1butron more posi-
¢ R ks

t1ve1y than do the Democrats. . . ’ .

3

2. High schosl distributive educat1on students tend to.view -~ s

bus inesses’ contr1ﬁut1on to society w1th more. skept1c1sm thait any of the B /—
other groups R ,‘ - R — R S
. B ‘ .
3. High scheol distributive educatﬁon students often viewed
~

government and labor as/mére reasonable a]ternat1ves than business to

*

* L]

o / |
- achieving better eggnomic ends. - . . -
LA Democ;jgs view the labor unions' role in sociéty signifi- :

cantly more useful than do the’ Repub11cans - ] o .

8

T T - a4

5.. Members of _the Mormon re11g1on fee] that business is gener-

"a11y‘try1ng to provade equal opportunity for both minorities and women;

veyed concerning their conceptions of how much Ameriean. business is

‘o

i th1.rj$ty-four areasl. ﬁaﬁ . né&

T doinb on.thirty-four.selected,qﬁestdonsf@fisociai,-economic, and oovernL

\\\»~
1

. )
however, other religions do not equa]lg concur. with this conclusion.
-: €. fhere‘is not a major difference in any of the-groups Sur-.

¢

¢

~ o ,

F ment inquiry. . R . S S

%

© . 7. The foreg01ng conclusions’,' however., -show that the composite

\-sn

. pércentages of tcﬁ groups 1nd1caté‘that a maJor1ty of those surveyed )

fee] business is rated bas1ca11y9as doing "some" or "a little" in the

)
el . Ras Y

\ e




/i R ) . : T \ ) s ’
= ¥ 8. In comparing the ared of contributions of business, govern- = .

' igl ment and 1abor, the‘composite group, indicated that- l1aboy does the least

1 h - 4

; in"the nineteen selected areas and that business does the most. These
]

nineteen areas included. statementseconEErn1ng equal opportun1ty, the \

’
o pa— ‘*4',::)\“ - = e e

;o economy” bus1ness as’ emp]gzer,~consumer1sm and social resp0ns1b111ty

R S

o S -
- 9; In the ‘drea of conf1dence in peop]e runn1ng various 1nst1tu—

Rl

p \\\‘t1ons the composxte group 1nd1cated the most conf1dence in peop]e N

%

fhvo]yed in organ1zed re11g1on, med1c1ne, banks/f1 anc1a1 1nst1tut1ons,

>

and-those in the scientific commun1ty _The same respondents indicated

LN
-

ME the 1ea§t amount of confidence in automot1ve dealers, advert1s1ng, .

television, organ1zed 1abor, Congress and the executnve branch of .
14 \{ * . . -

government.. - . NS S ) ,
‘ . N o

, ) 10.. Ind ivi ual effort is cons1dered more 1mportant 1n he1p1ng ’ Ny

.y

C » the average}yorker 11ve better than the‘bds1n§Ss system, labor unions or '

[N

.. 'the féderal government. .o s

4

. s

11 There 1s Jlo consensus on the best way to raxse\the standard .

- ‘/ ¢ . " .

'S .

PR . : - »
of 1iving. s, - . ‘

’

_ “42~-Bu54ness'profits are viewed as being reasonable or slightly. -
too high and compet1tion is genera]]y considered the best way to keep

prof;ts reasonab]e _ \\ - 3 . L ’ -

o v Sy

13. Profits'on a sales dol1ar are believed to be thr&& times:

— greater than‘théy actually are. N ' A L ' ) -

hl . . L4

S 4. The composite group~be11eved that the 1argest portion of a . . -

o

- company s net prof1t is reinvested‘in expansion and second]y it is - -,;
T d1str1buted to owners (shareho]ders) and then to top execut1ves The, RO
- ‘ < ’ ‘ i,g} ‘ .
| . conc]uded that re1nvestment was 1mportant but, secondly the empToyee

*

‘ shouldvshare in the profits more than the o+ners (shareho]ders) and
. . +

F a]most to the exc%usioh of bonuses given. to!top executi@es SR e

! - T — R +
o . & . -
- — DU ., . . -,

- N i . e . R
N ' Ll . 9(; . : L 2 . ‘ T dﬂv
N : -
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15. Bus1ness is v1eged as the 1argest s1ng]e contmbutor to

. .l

Amemca s progress from among possible cho1ces of bus1ness, educat1on,

... . . d . »0 {
gﬁernmen;., and labor: organgatlons. " ) . - ~

. L % e

. . 6. Governmeqt spend]ng contmbutes more to inflation thén‘ .

3
.

. 'consumer spending, 1abor poho1es‘ or‘.qbusmess pohc1es. ‘ M .
L. ‘. 17, Att1tudes about bus1ness arb genera]]y equally d.,1V1ded S
among being more pos1t1ve,> about the same or 1ess pos1t1ve than two .
s 3 1) . , ) . . R
.years ago. o ‘ \g gl A c e ‘
K' L] r * )
18. =Cap.1ta11sm 1‘S the best econo?mc system for thwUmted ) e .,

3,
» ¥ » F o “\. e @ Ly

. States amb'ﬁg posszb]es cho1ces of comb1nat1on of cap1ta11sm 3nd’soc1ahsm.,

. , »

* communism, or:@other; hoy:ever, high schoo] distributtve education s,tu—.: ;,
- e LY T A . K 4 N N * e 9 {
. e . - .- L - - LI
,dents werg not as convinced as the other.groups. . . . WY Yo e
3 v - . -
. e e A — N ne . _’. . o ﬁ
T ,' *  Recommendations g ~ LR Y N,
v . , , i N 4 “ S Lol
The findings_ and conclusions. Of this survey support the follow- . -
o DN ¥ < 7T -, .. P i
ing recommendations: . S ’ '.‘ A ‘
¢ Al . - M A "5 - .ot
-], Amemcan business, goyernment and 1abor need to do more to . :
e S — S e e e . O
’ "a'lter the 1mpress1ons people have concermng their 1mage,s o ‘9 S wn
. : ) o N (] ‘Al . —*___ﬁ ;_;
2. Labor needs to make more of 2 tontr1‘but1on in the areas of )
. . i L P e .
equa] opport Yes th.e economy, business as 8mployer, co*umé‘rism and . ;
-o ve . - . ‘ "’l'w : ’.*
social respon bﬂity . } : o o V’ ” I .
¢ S 4 v g * . '%

3. Ina1v1duals. =rnvo]ved in;,vamous profess1ons need to do ore ;

to improve the “amount of confidence peop]e ha’ve ;in their r’éslpective .

- ,a-:’ ‘\ = " )
‘ field-s of endeavor. , ° . e 'Q‘ S PR e e
—— . .é - . 7" .
st v . ‘.\‘

4, Gevernment spending shou]d be curtailed S, order to aHe- -

, \ 2 R

v1at f]ation. ? v P C, ‘ e ‘.

. 3 w . .. Y 7 - . ) .. . .
- e Effo?‘ts éhould be madé to incfease the economic awdreness of e e
- - s . L =

peoplesin various areas. Such efforts shou]d 1n,c1ude- more programs - NI
. . Y . , : : . @ . ' v




~ K .

A < . i . E;g

. . '
. . B @

designed to facilitate economic education and greater expenditures on.
B t the part ‘of bus1ness, government, and 1abor to better serve the pub11c :
e v6. Further study be made among the’ groups and demograph1c data

o of certain 1nd1v1dua1 statements o . o

7. ‘State departments of education review the findings espe-,
‘\ : c1a11y as’they relate to high schobl distributive educat1on programs.

\ 8. All post- secondary, secondary and e]ementary ‘educational, l

-

institutions reV1ew the f1nd1ngs as they relate to their curricular
. . -
objectivés. ‘ , - . N

LY

9. qut-secpndary,teacher education 1nstitutjons.shou1d evalu-

ate their programs to bring about changes'which would facilitate better

teacher preparat1on

14

10 Encouragement shou]d be g1ven to 1nd1V1dua1s and organT-

zations to deve]op materials wh1ch ‘could significantly alter ‘'some of the
i s .
' o present teach1ng methodo]og1eﬁ‘hn economic educat1on

_ 11. Media resources hou1d be encouraged to 1ntegrate more

economic concepts into te]ev1s1on, radio,vand printed materials.

. Y

- i ; ’ 12. Business and all other institutions need to create among
h ( their employeesl shareho]ders, and publics a hea]thy-self-respect,
r . ‘1nvolvement, and loyalty to the organ1zat1on and 1ts objectives.

K 13. Every means ava11ab1e to bus1ness, government, and labor

?
>}

’ should be utilized to 1nvo]ve pe0p1e in the ¥ay to day actijvities pro-
)

v

i

v1d1ng them with r1sk and opportun1ty for success@

14. Specific stud1es shou%d be unddrtaken dea11ng w1th peop]e S
¢ - : \ .
i attitudes toward 1abor b '

-

15. Further study be made concerning the- corre1at1on between

’ peop]e s attitudes toward bus1ness/and their bas1c economic understand1ng

A

o *
4 v
P

5.
&
F, 3¢
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ek
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1.
. * stotement listed on the lcft. There ore no right or wrong onswers -- we on y want your opinions.
Plcnse |nd|éote on onswer for each statemeiit lui‘led
. ’ "No Opinion . ;
st e . One Way . ) ‘
Strongly”  Somewhot  Slightly Or _ Slightly  Somewhot Strongly
‘Agcee Agree Agree  The Other Dusogree“ Disagree  Disogrbe
k'l'he majonty,of compohjes cte honestly iy .2 5-3* 2 N S . S
' trying to be good citizens ond live L . . -
up to their sociol responsibilities. . 4- [ O~ 0O O 0 O >~ O
For the public benefit, there should be s t. .o T )
-7 - ? .’ a N 3
more government rdqulotion of . _ -~ .
- business than the?e stodoy . o o0 3-[] , o’ 0O O 0O ‘o* O
« Moft large compomes ore trying 1§ pre~ ) g oot .
. verit ond corfect any pollution .t i .

First, please ploce on “X* in the box which best represents &v much you agres or dnsagree with coch

[ Y \
“ REPORT FORM .

‘
- .

they may be cousing + + « « » « » 6- ]
.

. too.
. There i too much power concentroted in

. the honds of a few lorge companies., ps’gg‘

The profm of lorge componies help make
lhiljs;bener for most nahon s 8- 0
!

In general, prices con 43t be kept down T >
ﬂ'\rough business compenhon . . . ,9”, 0

As they grgw'bugger, companies usually
betome impersonol u'Nh;lr relations

. wlth COMSUMErS 4 o o s v o wo o=

Moh cbmpomes ore moklng Qn }‘onest L
cffort to insure equoliopportunities
for womenzﬁn-busmes' e

'u,srnen is not doung cnough"oday to con- .
seave, natuol resources . + o+ .+ 4 o+ 122.[]

Most, Iargebusnnesses ore not.as foir to their
“employces os ore smolfer bunnesses 13. [J

Most hﬂpomes try fo obcy thelows of

* thiscountty. o .ts oo o o o o o140

It g.or‘f'ofbpsinqss‘ responsibility to oid.”
SOCietye ¢ ¢ o o o o v o o o o 215

Provided they stoy within the law, lorge: .
comparties should be ollowed to
grow os big os they c9n~ e s e .lh-

Buﬁnlsses dgp't pay their foir sho%:f\
' . 17-

toxes . 0.6

S s e e o

The working man today needs uniogs to get’
K foir deal from mondgément , ,~ .18-

A penan con contribute os much to socu-ty
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. . to torsider entering fhe bwsiness” ' . .o - ' . -
‘. A R . .0 (T O .0 *o 0
\ Business mokes too murh'profit ceees30-0 . O ‘0O E.] - O .0 . 0O v
N . [ . ¢ <
Opportunities for personol sotisfaction on o , Yo .
. “the job have increasad in big business * .
; ‘ in the Iostfewyeoa. e . .)1-[] (M) . O 0 2 D - 0O D
- Business is moking good progress towords o ’ .
. providing equol opportunities for ~ ‘ -
advoncement for mlnon)les". Yo o o 32 [:_] 3 O g - )] E 0O o O
. Most companies live up te their product . A . * '
’ ~ guorontect.and promises - U . . .33- (0 O ‘0 0O () O- O
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In Column o, for eoch oreo listed, please indjcote your |mpr¢-ss|on of low much Americon business is domg in

. that orso =="a great deal," *some,* *a little* or " nothing ot oll .* Then, in Columnb, go bnck ond check, -

.those croas, if ony, in which you thmk business xhould not bo oxpected to be mlvqlve:L RS »

. ) o, 0. . (0) _ . (b) ,‘: ,
) c HOW MUSH BUSINESS 1S DOING - Don'tThink . °, .
S 3 ) - = < . Business
. " A Great A Nothing Don't | Should Be °
* . Deol  Some Little At All Know | Involved .
. ’ s ‘e =1 , -2 -3 < b -9 -6 e T
Developing betterproducts . « v o . v . & o 12-[] * [ O - 0O 0 0. .
Supporting culturt) oclivilia}.; o e s s s 043~ I i '[:_] 0 ) D D 0 -
: . . . ° L . -
Helping to moke the economy grow . . « « .44-[] * [ 0 0O« 0. o !
. g ) .
Providing steody jobs for people. . ". A L 0O 0O 0 o .0 N
" Warking fér good governm‘enl . .‘ e ee e od6-] [} M 0 - - D I IS ['j - .-
- Producing safeproduch e a e e 47-0) | 0 0 0O~ 0O .
¢ . ) . ‘ -
Paying reasonoble wages ond sdlories . . . .48 ] 0O 0 ‘0O o Yo
Providing cpportunities for rocial minorities.* .49~ ’ O 0. ) 0 .0 0 . <
Paying out odequoie dividends to stockholders . 50- 0O 0O o - 0 0. ) 0 - .
Beducing water pollution . . .+ . . .. 5100 0O 0. 0O " O 0-
- , . .
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N opporhunitiess « ope o o o s s o o o 2522 0- 0o- B - G . -
Hc'_plng those Inneed s o sie e e s tes $53-0) O D O ) . 0
Maointoining reasonchle prafit levels. . .. .5{-_[:] O ' 0O 0 O ) ‘Q . o
Revitalizing ourcitiess « o o o o om0 o o S50 O . ‘Q& 0 -7 ¢ 0 .

Bringing high.qpolily P(OdUCh to Ameficon ¢ P A .

- peeple...............ssD 0O-° D,.:D 0 O
Offering young people o chonce lo get chcod.57- 0O 8] 0O G- 0O 0. ’ !
Roising mon;l Stondords .+ 4 v e 0 o PR -58 [:] .D 0O O ) D .. /[j “/

¢ Dealing fcMy With employees . . . . .+ 59= D . a ‘:EL .0 ‘ 0O 0 - N
kduc:rg clr pollution."e v ¢ o o 0 v & .oo-[:| 0 .. O» 0O 0O- ) Ce ot
quucing Ihfeolcfwcr TS SRR B [:] O -« 0O 0 ] .‘D - .,
Reko corlng obout comumer sotisfoctian, dn- 0O ‘ O 0O (mE v O , O .
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Reducing th?eolofdeprcssuon. ve s e 71»4- 0. (N} (] .0 0 -t
Keep|$ down the cost of hvmg. oo ee 65-0 O a (] 0O () ' ,
sumlnqmg poverfy. Cee e e an . 8- Oo. O n-- oo . )
Inproving coﬁm}unmes. car e 61-0 O .0 - -0 , ] "D ’ : A
“Conlributing toscientific progress. « o o . %8- [ 0 0 o O = .
improving heolth ond sofety conditions of ' ° (. [~ 3 c

p’mplo'yees.......w.....'.ﬁs—u .0O- 0 (] 01« 0O »

. -] Prawiding equol opportunilic: for women . . 70- [ . D . ) s O 0 . D ,,

' uppomng educcnonol } programs SN oo n-0 0O ',_B/"’ B D_‘ @] v .
Helplng employees reohz!their full poteéntial 73~ 0o- . Q .- I} Q0 . 'f'
Setting exomple-of good cnlfzemhnp oo -0 0O ; 0O (W 0O a-- . .
Eliminating religious prejudice + + + « .« . 74-[] £ - O~ 0 ‘0 0
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3. Now we'd like to qek your opinians on the reluhve contribution of ‘;uuncss, government ond’ Iobor today.
Ploce on ")C" iy the bax. which indicales which one is daing the most taday when it comes to each of the followmg

oreas, (CHGCK ONE ANSWIER FOR FACH STATEMENT) * . . N .
- . {;J . e Business Government Ltobor o
' - : . .. -1, -2 -3 ’

-

Contribufing'to s'cienlific‘progrcn. A E

-

Solvmg the employmen) problems of automation .
Rohmg lhe s!ondordof iving. « v o o v v v 5. 18- [
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’ Reducmg ﬂ':e ﬂhreot gf economic dcprcsswns e e 9%
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Supponmg educohon e s e e e s e e o e 800
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ES
.

Lo

Prov:dmg equol opportunities for women . % .y .
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. " lmprovmg communities. .o « « €0 0 0 o0 .00 O-
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'3
o

B Deolmg with the prcblems of the older worker. . .13
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4, " As for os'the copld running the institutions tisted b\ehw- would you say you-have a great deal of donf'dence,
- only some canfidence, little confidence or 'no, confidence ot all in the people running ‘each of 'he followmg‘
(CHECK ONE ANSWER TOR EACH '(YP; OF INSTITUTION) < ' e ) ‘

. : Greot Deal Some - -« Little . No Confidénce
~ PEOPLE RUNNING: . -Of Confidence Confidence Confiden‘c_ei . ArAll
3 - Tl . =2 -3

Banks, financiol institutions. . . 18¢0

Bigbusinesses. . . o , « . - s 19- ]

Small budinesses. . . . . . 4 w20~ [[)

. H

- Lorge refdil sjores o .°. o ...\."ll-v[__] ¢
Militory . . .« % oo o 22-0- .
. Scientific gommunity .+ . 4 . o 23- (N .
- ' Mentol health/psychialry . . .". 2= \ -
-~ Medicine . .« o v o ¢ v+« 25- ] .
Education « « « o v o o o . s 26- []
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Orgonized lobor “F.~ . . . . 98- (1 ° .
Automobile dtiolers ete e 29- g: -« -
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‘Exedutive branch of government . 30- o -
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CONgresss o o o« ove o o e 32 ]
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- 5. Ploose ronk, with the numbers 1 to 4, the relntive importance of edch of the following in htIping the overage .
. worker luye better. ("1” would be the most important, 4" would be the least lmpémmt),
. i, s y His ownrindividuol effort, . 36- . :
: The business system . , . 317- )
Y ———— » »
° - R . Lobor vnionsy &+ ., . . - - :
¢ ) Fedpral government . . . oo sl
- 6. The best single wlol to roise tﬂe,s!ondotd of livingii to: (CHECK ONLY ONE) ‘ )
N . A Incregse wages of employees N “40-1 e ’
. . Reduce prices of products . . [7) -2 . B . )
, . . Increase produchvﬂy. .. .r] -3 = .
. - ~ Don'tknow. . . o . . . [} 4. B N ,
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v . ——— B
. - - e . . . 42- .
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e . A . . . ,
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- today ? “(CHECK ONE BOX ON EQCH LINE) .
\& CONTRIBUTES TO INFLATION ... ® N
~ A N . Little Gr . 'y .
- A Great Deol Some . Not At All ’ X R
. s PR -1 -2 -3 . . -
a. Consumer spending ., . . 50~ (] ['] 0O —
_— b. Lobor policies . . /. . 51* - [l d r 0 .
- . . c. Business policies .;.:. .se- .0 . €] ] T
y d. , Government spending , *. 53- £ -~ 0 a ¢ ’
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’ néeded to keep profits reasoncble ? (CHECK ONLY ONEJ | . .
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- . . J .
' 19. Age: 1518 [] 58-1 ~ 25-34 [ -3 S0ofover [J =5 : .
1924 -2~ 35-49 [] -4 ' " N
20, Sex: Male [] 59-1 ¥ . -
\ Female [] -2 ¢ ' . , . -
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, , . Nonc [} 624 Y Thee [0 -4 Other (Specify) o - . ¢
o Ny 2 Four [J -5 ’ % . .0 -
N . ™ ' = Five [J -6 _’ T M
& < . .- ' ~ ' L v d [
. ?’3 24, Approximately how many years have you worked In business? . " "
i i Nonc ] 631 4 10 to 19 ycars 0 -5 -
Less than 1 year [ - -2 20 ycarsormore  [J) -6
. - 1 to 4 ycarss O -3 Presently employed [/ » 17
. ; § 1o 9 years 0 -4 oo :
. -~ -
- - 25. Have you ever fonmally worked for auy of the fofloglng 4 . L e .
?‘; Government: Labor: : . ’
y Federal 641 . Unlonofficl} , @ ~4 - -
¢ : stite [ -2 Union eniployce O =5~ '
) ' -local 5[ -3 Other .. O = . )
s ) * LA e W P &
. 26, Ina politcal clection would you probably vote: . ' :
. s Americanparty 65-1 Independent patty (7] -4 ,
. Communist party [ , Republicanparty [ ., S . ‘
. Democratic party [ -3 Other O -8 :
o N . . F
" 27, Thinking of the arca In which you live, tow would you describe that area? (Collegg s uiiems only«~tespond as this applies
to your home town and state--which ate
. / . f .
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* Bear .River High School
i - . 5 e
M . Box Elder High School

Skyviéw‘ﬂigb?gbhool
Logan Highischool-
. "Roy High School -

. .
Bonneville High School

@

P
Weber High Schs%L

‘

Ogden H1gh School

" Beh Lomohd H1gh Schoo]
Bountiful ﬁ1gh.School

Davis High.Schoo]
) W' Layton High School ~

_—jgrt V1ewmont H1gh School

A

-East H1gh»Schopl
.i = Yest H1gh Schoo]

\. H1gh1and H1gh Schoo]

South H1gh School |

* C&%tonwood High ﬁchoo]

R Granger:High School
éranite‘HigA gch;ol

i Kearr{s(‘/}i‘igh School
O}ympus’High 5;h001 .
§ky11ne’High:ScHool

4

*

&

.
.

-

105

.1fi2f__-'.

- Tooe]e H1gh Schoo]

, Provo7ﬁigh,56hooT '
Paysoquigh SchooT

* Uintah High/§bhool

." ‘,(

.~ .* - DISTRIBUTIVE EDUCATION PROGRAMS.EAMPLED

Cyprus High School
Mg(rayiHigh School

- Bingham High Sghool
. Brighton High School °*

, - .. B "
Hillcrest High Schoo] 7

Jordan H1gh Schoo] '

Amer1can Fork H1gh Schoo]

. T, . _"’7#
mm MghdeM -

P]easant Grove High. Schoo]

.Orem H1gh'School

Spanish Fork High'School

Springville~igh School

" ‘Carbon High $chool
.. East Carbon High School *
4’Duchesne.Hig% Sghqgl

. RooseveltaHigh Schiool’ -

A

Kanab High School

" Cedar City High School™ -

Dixie High School... . -
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QUESTIONS COMPRISING DEPENDENT VARTABLES

The Image Business Projects to Society -

v

~ v - _ 21, "Much_of today's advert1s1ng is d1shonest or m1s1ead1ng

o 17. Businesses-don't pay their fair share of taxes. . .

o 37. Most businessmenwre competent and an asset to society. .
~24, Most businesses are run on a moral and ethical basis. , -

The Value of Prof1ts in 0ur Free Enterpr1se'System .
N\
8, The profits of large companies he]p make th1ngs better-for most of
the nation. , _
30. Business makes too much profit: . v
20. ‘The®federal government should set a 11m1t on*the percentage of
profit a business can make.” - .

J

-

The S1ze and Perceived Effect1veness of the Bus1ness 0rgan1zat1on

7. There is too much power concentrated in £he hands of ’ a few large
. companies.
10.  As they grow bigger, .companies usual]y become 1mpersona1 1n their
relations with consumers. ° :
16. Provided they stay within the law, 1arge compan1es shou]d\be a]lowed
to grow as big as they can. .
13. Most 1a‘ge businesses are not as' fair to the1r emp]oyees as are
: sma]]er uS1nesses .

o
£, . .
4 ~

Nho Is Best Ab]e to Ach1eve the Goals of a Free Market Economy7 '
. '

o 9:" In genera], prices can best be kept down throu bus1ness compet1t1on
5

For the public benefit, there should be more: ernment regu]at1on . .

of bus1ness that there 1s today

, The Opportunities o? Being Emp]oyed in‘the Business Sector . ’

19. A person can contr1bube as much to society 1n the business wor]d as
) in a profession or. trade. -
o, 29. Young'people today would be we]] adv15ed to cons1der enter1ng the
for % business world.
31. 0pportun1t1es'for personal sat1sfaction pn the job have increased -
in big business in the last few years. - - :
35. Business wages and benefits” abe better téday re]at1ve to the cost
gf Tiving than they were 25. yéars ago: Y

»

DYV




Y

R
T\ The Percept1on that Consumers Have Toward The Bus1ness Commun1tx

. 27.' ﬁbny b1g compan1es take advantage of consumfrs by heapening products

. '..and raising prices. .

. 33. . Most. -companies live up to their product-guaranteés and promises.
Business tries harder to please consumers today,than was true 5-10
_yrars ago.

6 “The qua11ty of most goads and servwces is better ‘than it was 5- 10
years ago

~ .
/ « B . —_— . . =M

* Businesses Attempt to prov1de Equal Emp]oyment Qgpo‘tunlties

Lol ~

11. Most compan1es are mak1ng an honest effort to insure equa] oppor-
tunities for women in business,

Business is making good progreis towards prov1d1ng equa]-oppor-

tunities for advancement for.m{norittes.

Aﬂwn >

The Percept1on of Labor Un1ons Contr1but1on to-Society .
. v . -
18. The warking man today needs un10ns to get a fa1r deal from manage-
ment. . :
41. Most unions: make & pos1t1ve contr1but1on to socrety s wel] -being.
23. ~Unions, ére more concerned with their own power, than benefiting

. their members

3, » - %
. o
- iy h ' . 3
N . »‘. b
. .
N

g The Soc1a1 Respons1b111ty of Business

\\\\15 It is part. of business' respons1b111ty to aid society. S e
4. The majority of companies ‘are honestly trying to be‘good c1t12ens
- and live'up to their. social- respon51b111t1es )
.39, Businessmen do everything they ‘can_ to make a prof1t, ‘even 1f'1t
means ignoring the public needs..
6. Most.large companiés are try1ng to prevent and correct any po]]ut1on
) they may be caus1ng - 3 -

.
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- Post-Secondary cctg. Students .
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L
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Private Citizen

[ -

Business Per:
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Age’ ~T - T . .
" . . i 3 4 \ = »
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e o0 + . J H
" Years of- School Completed . . 0 b ¢ - P ‘.
~ fw 1.23 ’ . T e 2.6%
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) Hiéh School D.E.:Students

"QUESTION NO. 40

More competition between companies - s

Make more products available to the- pub11c

\T

Raising prices means people want more wages: Get 1t'
Stop excessive government regulation. Do away w1th the current welfare. State!
" Don't send/goode to other countries. Don't trade with Russia and China

Reduce wages

Keep money flowing constantly

Overcome the unemployment problem 0 eediie P

« Help the poor

Get government out of business except to-insure falr\i:ict1ces

L4

-

Every'person equal with no money system .
Have everyone do their, share to he1p;g Not just somex - It has to be the

efforts of ‘everyone

Stab11ze pr1ces and wages

-

*Kick the rip-offs out of the government - , ;:~‘

Change the money system

I ]

To join together as a soc1ety and work together not against each. other )

‘

Cut taxes on‘all government spending -

Trust more.in God

A4

With lTow prices there are Tow wages. Wages should be a little ahead
Have..a respectab]e government and honest bus inessmen" Lo
Lower wabes,_prices, and raise quality ‘

Stablize-wages andwprices

Cut back wages and, .reduce prices on produtts

Do . e

eqe

“Post Secondary Accounting Students .

Lower-taxes through more efféctive spending of tax monies |

AN

Get people off welfare and.. ]et them f1nd their own dollars
“Have less greedy people .‘

Contro] the government
Increase competition
LeEg goverfiment control
Greater efficiency

r
3

A - *

- -

e

Allow free enterprise system to operate free]y—-no government contro.

Work harder

-
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Edutate both 1abor and: management towards holding ‘down” the sp1ra1

, Shoot ;72 of the.people T .. .
New inventions ;
Encourage more'competition between businesses
More competitive market "

Increase individual pride in workmanship
Reduce profit or better distribution of-profit
Change System and government intervention . | ‘

':.Stbp regulatory and licensing by government. Let capitalism work

Get everyone working at something.

Price freeze, but an increase in sa]ary for the Labor c1ass pe0p1e and
a salary freeze for the uppefclass ‘group

Put in a whole new body of government‘off1cers L .'
- Reduce taxes and stimulate the economy. )

Reduce taxes and increase government spending

"The United order-if all worked together

. Stop government spending to a greater degree .

Get rid of government intervention in business” \ .

Cut government spending

Maintain wages; increase worker output and respons1b111ty

7 Educate the people ~

, Cut the tax rate ' ¢

Let'business run itself, no govérnment

Fo]]ow ‘the welfare program of the LDS Church

Stop inflation

Impeach Carter ' V8

Increase’ quality of production and reduce waste ‘ ’ &

Stop inflation °. ' ‘ : - .

Let pricing mechanism in free market work unhampered ‘ .

_ Make more and better products

Increase the importance of education \ AN

Decrease wages and pr1ces, that way 1ower1ng cost of living

Get- lazy off welfare and decrease taxes so our 1ncome‘“s\more

* “Hones ty and hard-work - .
M Y \\ . cT ) . , “
Private Citizens  -. S o (.

Decrease unemployment \ ' - ,
Honest, value on product/labor
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' o132 . .
Make people want to work ° o .,
Competition in pr1vate 1ndustry--create supply and demand
Increased employment and 1ncreased product1v1ty (k_*% ' ’

Stop inflation by responsible government spend1ng within budget and putt1n@
currency upon sound basis

Eliminate government~def1c1t spending. _E11m1nqte bureaucrat1c government

Teach people to do their own thinking .

Unity and loyalty between employee and employer® . : .

Increase 1ntegr1ty, persona]--take pride in good work

Decrease unemployment = - b : s
Being honest

Educate people to live better with 1ess

Raise mora1 standards . .

Decrease taxes; get government hands out of peoples lives.

1)

: Hold wages and prices still for a time ] A .ok
Hold wages and prices for‘a time . S PR
Get the’ government out of business and the increased product1v1ty Wwill raise
it--there is no othér way - , . ‘
Get government out of bus1ness and 1eave to 1nd1v1dua1s .
Educate ) ‘ . E
LoWer unpecessary government spending and -taxes |
Stapleize (stc) wages and pr1oes o .
Get every one_ involved and interstood (sic) _ : - o

Increase exports, decrease imporis
_ More and better competition policies
To keep government‘regu}ation out of~business

Change the attitude of management, government and professions that they
must make at least 100 times the RMS fam11y income or be regarded a failure

' Honqst days work for an honest days pay

For businesses, labor and government to bg fair and honest -
’ 4 o

N . X
- Business Persomnel = L . : Sy

1 \

Improve the competitive system”,such as break Up monopo]y power
~ Education--raise 1eve1 fo?"T“ peoples o
Government live w1th1n its budget to’ stop inflation . »

Stdp population from growing N f : .- o .
Control 1nf1at1on while ma1nta1n1ng nearﬂfu]] emp]oyment ' o .

Remove shack]es from free enterpr1se system RV : .
Less government controlz permit- more free enterpr1se~ )

) . . - . o

ot - . ’ Wt ’ s E )
:;1 \)4 ] ) , . ' 1 38 . W
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T Check copruption” of business and goverfment R
Get employees to pull heads out of and work for what they get s o
Oy Getting more people workmg -and less on welfare dr
r - . . .\ -
Exports . ® , . . :
. ~ . ° . ) v ¢ A
Reduce .unempioyment® - o w s
j.;\“ Reduce waist (waste”) : N C : .
~ . . * o . - .
N Contro] inflation and. msvng cost of Hying . <
’ Get the federal government out of all bus1nes§es-«-cease all wage and price ~
contro]s, reducg-governnient function to that of protectwn of 1ife and property .
- . How high do you need! we have highest,in wOrld --we -may need to 1owera it and . .
v share - « I T
Overhau'l the entire economic system - I )
Improve qualitysof products v o
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__QUESTION NO. 48

Pl - A i
High School D.E. Students  ~ : - .
The people themselves . S

“

' Theﬁeop]e or pubhc

The people themselves

Ku Klux Klan ,
Hard warking American ‘
Everyone that lives and works in Amemca contmbutes somethmg

‘ Themndwmua] . , "

Churches
Peop]e in commun1ty
The individual* himsélf

¢ " A

The common worker -/
T~he man hihse]f working hard to satisfy himself
_ Post Secondary Accounting Students g . o

Our faith in God e \ -
High-moral standards’ and ethics

Individuals: - .- '
Individual incentive M . .

Individual effort

‘Individual efforts of great men and women 1. .
- t A . 40 . v

n

Religion "= - AN . :
Integrity of all people ' S : g
froductwe, efficient c1t1zens o
Ri'ghteousness . . . _
The people : - . o
The individual : z N
Working citizens - . bt .
" Attitude of the people. | ' S L2
People and their attitudes,. desires. and determinations,,
Sp1r1tua1 and moral commitment o
Private Citizens T e
. The people , ' ‘
, Personal oppottdnities ~ 5w " . T
The‘people/themselves; 1, .2,'+\3,are seekf"nq the destruwg‘tion of* the beop]e - .
The ir};hwdua] ' - \;%& s -
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’ . . a0 L,
: People and common workers = = _
4 Individual worker « - '+ e
’ A few,,gww minded 1nd1@uals ‘ i
- Business‘ Personnel ' :
" Science community -
It sure isn t,,the government - N
Spec1a1 Interest groups (ie., NAACP S1erra C]ub)
A Free enterprise, . P
Morahty‘ . oD L _ -
People s ingenuity S, ,

" The jndividual = -
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Individual incentiye to get ahe

The\individual Rersoﬁ .
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R QUESTION NO. 49 - TS
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¥

A .
High School D.E. Students ; ' oo o
Influence of communication networks B ' .

N - -~

L1bera1 socialist movepent . - _ e

L M ‘ ‘_————v—— -

:Government don't care or give a dame {sic) but to make money * - | :

Too much governmental power is bad C
People not w1114ng to better. themselves

~

’-Ihd1vidua1 greed - o ‘ Co ) .

- b

Amerlcan peop]e who have no respect for this great country .

Bums ' : . — o -

People who can work ‘but won' t B _ ‘ s .
Unempfoyment and welfare ~ ' by i . -
Apathy ¢ o ) ‘ o tal p : .
Commies - ' o -
The press - N . .
Going against moral obligations

People who ‘don't care

BN

o.

A

. People not working together °

'v;»

" Unions, soc1a1]sm,dthe adversary o “ o .

-

Moral decay . N L . .

o Melfare . L ‘

-‘Ignorance of the TINSTAAFL pr1nc1p1e o

Post Secondary D.E. StudgntSf .

\ ,o

Shorten1ng the work week ) ) .. :"‘ .. ‘ . :'

- -

Crime * " . . .

Government contro] their hand in everyth1ng o
Apathy . . !

Constant government’ intervention

Liberal organizations - ’ S M
Population. expansion . -
Inflation " ST ‘
Lack of concern by the‘magority of the American people . .

L3

. —_ %

UntrUstworthy 1nd1vmduals . -

Degrade in morals . -

I have it in for organ1zed labor | s . ;
Government controls ~ < ¢ . . - ’ . g,
larter , T ‘

o E




~ l Sin . . 137 . °
" Red tape : L
Sociakism ' S .
‘ Carter - - ‘ ‘
. Socialism : o o o
L ~Regulating intense govef*nmqnt . . . . . ) . .
’ Dishonesty - T . , i \ C
. People becoming lazy or complacent or selfish - i ..
#” - Demotivation of individuals
3 - ,,; Combmed government and buginess ” o | ‘

Havmg a big welfare 50c1ety and apathetic att1tudes

A v

Private Citizens- R L
¥ ‘Apatﬁy . ' . |
Communism ‘ ‘ .

? Government becoming too involved ’ -

’ ~

¢ " Immorality of individuals and diéhonesty . ~ .
. WThe teachings of one wor1d1sm in our schools .

. - . 4 K
Tack ‘of morals b I ‘ . .
Communist par;‘ties AT T , ‘

- v

~ Moral decay _ -, e o ﬁ%% )

o

_Idle people -
© Greed SR ' ' ,

]l‘ k. S

» . -~ .

Too much Qovernment cont
Lethargy on.all Tevels ) ,

i e Credit charging . + - . R o .
T o Greed : o LT o _

Waste in'all 1evels ‘ B ' .
. Apathy" Do e .
* Too much government protection - ‘ S .
.t ‘Employ,ee‘dishbrlesty . _ ’ _ Co e R
2 Anti-American organizations / . e
"4+ Government controls T . ¢ v Vi '
' Apathy ‘ o - ' oL, K

Apathy ° " . ' - ) .
Invirement, (sic) groups ‘;ﬁ o . . _

Money .manipulators ™ % . - e
©  Organized Crime ’ ) - " YR : IR ° :
]:KC Y‘?Jﬂ :,.:!rm ‘ 2 N 143 e
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' . How'each of us governs nu&selves : . N

Indifference . T i SR T
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Education is the only asset toj\merica's..progress « BN ; -
Lack- of -education : : ' \ . T
. Ny \ + ., 4 . RN ce . %ﬂnf"*mw
qumes's Personne] ’ : - '_ ~ - ,
Public's lack of educat1on apathy and igrnorance - T .
T we1far‘e and Socialism , .
Organized religion try1ng to bring forth the Unlteo‘ Order - s T .
Iendency to paras1t1sm . s - / ’ Y
/ . . _ ,
ﬁse Mormon Religion™ =~ ', / .
Coni;ro'l held by special interest’ groups over 'lawmake?'s / ' :
Poor education ‘ - '
o - < . [+ hd ~
Pndividual lack of effort’ : - . » "/ "
Corruption and d1shonesty at &1 levels a o ' .
Communi sm s = g A .
. e L / L 'e , = . .
-, - Government give away programs - ., ’ . . .
. / .
X Government give- aways and’ def1c1t spend1ng/ /oo - , @
Y S . . oS .
Falhng apart of the famﬂ& A ) Tl
Ignorance af the people - ’ - ~
- C zen apathy .o W
Sma]] radical groups of 1nd1v1dua}s e -
"t Welfare |, ‘. . S "
: Y . ¢ ' .
. Too much of any one of the above-mentioned ’ . .
Rad1ca'l groups - I T \ s
- High pa§ and lack'of hard ww DU o T
The 1nab111ty . the naﬁya' “handle large scale d1saster A
Neather, popu ation, apathy ' ., ST . i
. , . , ‘& / .
Combination 'of, 1ahor and gover‘nment' s o },’
Permissivism \ . , , ‘ ' [
¥ co;rmumsm, pathy - L _— v : /
B Q - S 5 > WA m,; ! . !
v . ” ) - . . - o‘ v o ;e / . -
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s No government contro]sr-wfree

N 7 o
coL ) ' . - 89 - . -
; R e < : (. ] li‘ - . .
b thQESTIONfNO. 57

.. * - . / ‘:
Post, Seconddry D.E. Students

Anarcho-capitalism - - f—
v “..// o :\ﬁ*; &
* Private Citjzehs - I : g
Free enterpfise 7 B
~~ Free entgfprise ‘ s .

7

‘%

¢
‘v

e(nte;'prise regu]atee “itself by supply and demand

A

4

k2

Free enterpr'ise S - .
v Oy « 2 o .
: ¢ ) ) - o~ st .8
- . 'S . . /
. Bysiness "Personnel , Y e . -
.Barter systém O : ‘ .
oo 2
| One where we all ywtketogether : : (
Pure capita/hsm without governfient aid to busmes, €.9., no tariffs, no us
.* of injunctions, no military centracts, and other ald;i business. . Let o
N business/{:ruly compete. ‘ ' B /
[ » ., e
Agrianism (sicd * 4 T Y7 ‘
X 7 . . * . . oo N
P 'K“.Q o . iKY < *
. . v — . -t - 1 . . .
o e o : *
- . - R - . ’
D!%‘ - A ) /f
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e . . ,9,.,0‘ tQUESTION NO.-46 N . ’
- Seconda D Et S’t’udents“& A # :
h []
I think the governmenta takes atot of % t--at ]east tmes to : :
’ » hH " .
?. . ‘e N " .ﬁ’ . .; - a‘, . “ « R . . . a
Private Citizens . -.“’"’%' w sy oY . B
/ Paid employees represen ed. by umons ' J .
By varioEé government le e1§ asa‘,taxes xonfiscated " -
) ‘e Bwe v . - - . . ‘-l .
I'd . - ../ ‘4 _ . * N
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- L : QUESTION NO. 6

-

. Post Secondary D.E. Students .

) e,
Irre]evant' Common law rOperty r1ghts are v1o1ated--a rever51on to common,
would 1nterna11ze these/costs .

Y

'}

". QUESTION NO. 7
P Prlvate Citizens - ’ ’

1
- QUEST-ION NO. 1'3
Private Citizens o
Business pays the whole bil1t!!"

. QUESTION NO 14 .

Post Secondary D.E. ‘Students .

Government is becoming a protection racket and. out of exped1enc9, bus1ness

is obeying the laws

’ rd
[y N
B R .,
. z‘ ;
~ 4 vl

) -+ QUESTEON#RO. 16

_ Business Personnel. - . . //
’

o No one 1s

<
- ’ . . -

v A

£

s 4

Let competition re1gn--b1g cquan1es can 't hurt anyone

B

L QUESTION NO. 17 m
Post Secondary D.E. Students
Taxetfon is as archaic as slavery -
- ‘ - ) . L~ . .r .
"Qussﬁon NO. 18 L.
Private Citizens ' '
Honest union's yes Unioi Labor Monopoly no:
S /// S , LR
: ' ' e ’
¢ 3 - - . M
) - T‘ﬂ”’ﬂ\ o
L] ~: - :5 E‘:ﬁ"_‘p/
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QUESTION NO. 22 = *° e
. -

Post Secondary D.E. Students . . .
Yes, they havepg't had the backbone nor the know1edge to protect the1r own r1ghts

! LR ’

’bESTION NO. 30-32 ,
% ’ . . N

e, P R . . ’
Most of these people are socialists but.don't know it -

", QUESTION no: éz v

- A - . ?&,

a#ﬁ Private C1t1zens o > 5 ' , <7 . -;/ -
© ¢ Minorities shou]d learn to proﬁer\ he1p themse]ves ’ -

/ . ’ B

’
Vd

Business Personnel ' )

At the.expense of the majority

- ” e 7
.

QUESTION-NO- 34

Private Citizens- '

Get the government*out entirely.:!l -
© QUESTION NO. 38

Private Citizens A o

’ ] ) E : ‘ ‘. . .
2 ,:ﬁ;paven t had goqd governoentgggnce 1?32 ) . - c

[ .l

e

I

QUESTION NO. 39

. *
N

Privatngjtizens .
Business wi115a1ways)pave good influekce when 1eft alone

n

. * ; *
- ' - »
. v \ . - 4 L]

. QUESTION NO. 41
Business Personnel : .

/’Much dependsnon(;hether business is a small bus1nesé interest, oligopoly,
monopoly, €tc. -

'
a

¢ N /
£ o
' Busineéss Personné]
Pricés are a res1dua1

and has cerfain’ ‘controls from government to control abuses.

< low, by itse]f is ‘not a
'

7

_ QUESTIOQ\:?.'43

- .
- 4
- - 2
. e ’
.

And- the- 18vel® is optimal if the system is competitive
Whether hngk or
w5

2?;a}'tssue--not at a11
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QUESTION NO. 44
Business Personnel : . - ,
. s mich as the pubTic will give
Absolutely as much as can be realized--withdut environmental damage or—adverse ,

soc1a1 effects: , %
~ , Ny ’ N -__" s N
' S QUESTION NO. 47
Pr1vaée Citizens—~—7— -~ ~ T R
A combinat1on--ent1t1ed to prof1t but honest tax shou1d be pa1d / o,

After capital is paid for, balance should-be d1str1buted\petween emp]oyees
and executives n

Business Personne] ) . ¢ ~ . -,
The largest port1on of a company's net pnof1t is d1str1buted to the owners
and reinvested in_expansion, but-the actual distribution would—depend—on the ' -
nature of the busﬁness and its needs and goals. Some businesses must-reinvest
heaviTy, such as an expanding firm. But others better established do not have
as great a need for it. -And-there are other cons1derations, too.

R
~ QUESTION NO. 53 “ . | -
Pr1vate Citizens / ) _ T ' o
-, Utterly complet\ﬁy reasonable v
. I © QUESTION NOs 54 : S
Lo , . » .- . ~ . R
Private Citizens . - - ‘ - ' ’
i ompetition takes care of this~ L S
’ TNy . v B >, ’

-Bus1ness Personnel

-, Controls on wages, prices, profits, etc., are stupid and really fou1 things
o " up. But controls on mpnopoly power and utilities and pollution are very
= needed. And they certainly affect ? .

Government controls are needed but not as much as we already have

- ' S QUESTION NO. 61 . T .
Private. C1t1zens : ' . - :
_It's not the bus1ness business - ‘ 4 y

£ - , o ~ ¥
T . * QUESTION NOﬁ 62 -
Business Personnel- At . » -
e 1 fegl the keyns{Sn economic system is ‘an affront td the Free Enterpr1se system )
It is a fraud . o ) s - "
Y . . T .
, : . . .
- .
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* o . P . ' - -~ . ® -~ ‘*4?',\3\@5 ’ '\r“
e QUESTION NO. 66+ , ‘
.=~ .. 'Private Citizens ' o - TS
[ SN § - . ’ o ) - 7 :
B i\\ovgrnmgvtjs causing poverty e : N
3 A y \
— QUESTIBN NO. 72 .
) -~ . ?
= Private Citizens - )
_ . Burden of this is on employer ' e .
; . b ) . | | ¢ ‘ ° . F
. . QUESTION NO. 76-17 . -
Business Personnel - e .
_ . labor is causing the inflation . B
o . 5 . ) /
. X B . ~ -
5 ) . . '
Extra.Comments . S . .
I-favor a neo-social-cooperative i:ype of governmenti-—'one free of the deliileafing °
: (sic) effects of-prejudice and favoratism. .This entire questionnaire is ah
obvious farce--a show of polling procedure. The obviots purpose of its leading
and slanted questions was to_have the common™ person admit to knowing very little
about government and busines® and being taught 1ike a child by big business;
or to have the more know]edgeable public express their "yes or no. cepts”
.only -to be.cut down our over-reactionary,.hard-hat, flag-wavigd zéalots
- who believe in ev hing I am opposed to. I will not be indoctrinated by such
Ny trash. - ) Coe, . .
~ | * \/‘/\‘v‘ | —*M‘ .\%}" »e
. . vl N N '.; . ‘; l
- 4/ Lo {\:\ . ' - o
> J: ": '
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Alpern, Dav1d M.
pp. 30-33.

"Amer1cans Speak Out on Inflations.

"The Skeptica1 Voters."
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